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SECTION -A (30 Marks)
- Answer ALL questions
ALL questions carry EQUAL Marks (5x6=30)

What are the features of Modern Market1ng‘7
OR :
Explam the various stages through which marketing research is organised.

Briefly explain the process for market segmentation.
_ OR
Explain the requirements of effective segmentation.

What are the factors affecting consumer behaviour?
OR
Explam the methods of measurmg customer satisfaction.

Bring out the merits of outdoor advertising.
‘ OR

- Explain the process of Integrated Marketing Communication.

What are the tools and techniques of Marketmg Control?
OR
Explain the features of Marketing of Services.

SECTION -B (45 Marks)
Answer any THREE questions
- ALL questions carry EQUAL Marks (3 x 15=45)

Explain the macro environmental forces on marketing.
Discuss the different bases of market segmentation.

Explain thé factors determining the choice of a suitable channel of selection.

Discuss the importance of studying consumer behavior in marketing.

Explain the changing picture of rural marketing in India. |
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