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SECTION -A (30 Marks)
Answer ALL questions
ALL questions carry EQUAL Marks (5 x 6=130)

What is meant by marketing? Explain its nature.
- OR
Explain the marketing svstems and marketing environment.

What do vou understand by consumer behaviour? Write a brief note on need
for study the consumer behaviour.

OR
Define Segmentation. Write a detailed note on various approaches for

- selecting target markets.

What is meant by Product Life Cycle? Explain its various stages with a
chart.
OR
Explain in detail about the process of new product planning.
What are the merits and demerits ot wholesalers?
OR
State the functions of a Retailer.

What is meant by direct marketing? State its merits and demerits.
OR
What is data base marketing? State its features.

SECTION -B (45 Marks)
Answer any THREE questions
ALL questions carry EQUAL Marks (3 x15=45)

Discuss the scope and importance of marketing.

What do you understand by product positioning? Describe in detail various
positioning strategies.

Briefly explain the factors influencing the pricing decigion.
What is promotional mix? Explain its various kinds and objectives.
Elucidate the social, ethical and legal aspects of marketing.
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