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SECTION A

Answer all the questions. ;

“3) What are needs, wants, and demands? @
2) Write a short note on customer value. @
3) List out the rf;icro environmental forces that are close to-company. )
4) - What is generational marketing? @)

-5) : State the meaning of subculture. @
6) ‘Mention the AIO dimensions. @
7) Differentiate core product and actual product. - @
8) State any two common pricing mistakes. @)
9) Differentiate high involvement decision and low involvement decision. @
10) Draw the stages-in the adoption process. @

SECTION B
Answer all the questions.
1) Describe the five core concepts of marketing.
(3)
a)
[OR]-  Define and explain the 'nauire of consumer behavior. 5)
b) ' '
12) Analyze the micro environmental forces that in_lpaét on the marketing efforts. (5)
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