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Branch N UTRITION F OOD SERVICE MANAGEMENT AND DIETETICS

DISCIPLINE SPECIFIC ELECTIVE II:
FOOD PRODUCT DEVELOPMENT

Tlme Three Hours L N : _' Maxrmum 75 Marks -
SRR L ‘SECTION-A (10 Marks)': |
S AnswerALLquestrons : ", A
e ALL questrons carry EQUAL marks S (lO_ x'1=10)
l;- Sur1m1 and kamaboko—based products comes under SIS S
(i) Innovative products S (i) Creative Products : ‘
‘(nr)Lme Extensrons o (1v) Reposrtloned ex1st1ng Products " R
'2. e may also be necessary to create a new market nrche for exrstmg
~ products : TS A ' '
(i) "Inn'ovation S (11) Reformatron (111) Reformulatron (1V) Repackaglng

k 3 ._‘,: In whrch acceptance test “extreme like™ to * extreme dislike” scale is used - .
()Ratio Scale - (11) Preference Scale (111)Hedon1c Scale (iv)Interval Scale

4 "Whlch of the followrng are’ the factors to be consrdered 1n des1gnmg the Product |
- ’Development Process?. .= o : o
B (1) Envrronment (11) Technology (111) Marketmg o (iv)‘.All thelAbOve e

5. ) Domlnant 1nteract10n in new product development is-

- ‘(1) Customer~consumer ‘ L (11) consumer~manufacturer
v “(1it) manufacturer—seller o . (1v) seller—customer o _
6. Elaborate IPR e o . ' RS T P
(1)lntellrgent Property Rrght ' ' (11) Intellectual Property Rrghts o
o ‘ (111) Inturtrve Propagatron rrght : (1v) All the Above B

7 5What is an IPR for a techmcal 1nvent1on‘? i ST
- (i) Copyright  (ii) Trade mark - (iii) Trade Secret (i,V) Patént

- 8. Identify the consumers concept on Product ’ | R o
- (i) product i 1mage (n) product pos1tron (iii) Acceptance o (ivl)ilMarketS(hare'

T9._{How many prmmples are 1nHACCP e
_*(1)-5 .‘“' . (11)6 N (111)7 (1V)8

: 10. Whlch sensory test | is used to determrne the dlfference exrsts between products
- with respect to some sensory quallty or between a reference sample and a test
sample? '

(1)Object1ve test (11)Sub_]ect1ve test (111)Descr1pt1ve test (rv)Trlangular test

SECTION B (35 Marks)‘
' - Answer ALL Questions
ALL Questrons Carry EQUAL Marks (5 x 7= 35)

o 11 a)Deﬁne and 1llustrate the characterlstlcs of New F ood Products
. o ~OR : : .
-b) Dtscuss the 1mpact of corporate and Technologlcal need in developmg new .
Products R . L o R

. _..'Cont..'.' ‘



. 12.a) Point out the principles of Food Product Development.
e

o L b)Explaln thesteps mvolvedmthe sensory analysrsoffood products i o L

L ,1_3;..a)‘State"the pri'nciples"oflproduct development,management;- SR
b) How w1ll you orgamze and manage the product development process
i 14 a)Brmg out the role of marketmg m Product development o . _' o
b) DlSCUSS the measures to meet the marketmg needs of the product

o v_lS a) erte the steps 1nvolved m launchlng the product
b) Outlme the strategles to evaluate the launched product

B SECTION - C (30 Marks)
Answer any THREE Questtons

R ALL Questlons Carry EQUAL Marks (é’ x 10 30)
16 Eluc1date the role of consumers in product development '
i / | 17 Summarrze the stages of Food Product Development
A 18, Enumerate on Quallty Management System and HACCP
“ : :'_‘»19 nghllght on marketmg plan IPR and Patentlng |
N | .'20 Analyze on the emergmg Oppoftum“es in f°°d pmdw develoP ment
e . Z 7-Z o o END o
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