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APPAREL MARKETING AND MERCHANDISING

i “ Tlme Three Hours | ,‘: S 7 Wi _' Maxlmum 75 Marks »’

" SECTION-A (10 Marks fant

' Answer ALL questions .- RS R
ALL questrons carry EQUAL marks (10 X l = 10)

B {'_ 1 f';‘"f?Marketlng coneept address the four P’ Product Prlce Promotton &
e @ Prestige ‘.’ . (n) Place . B I R N
o (m) Promotron R (1v) Presentatlon ‘} B oy

RN 2 OB~ marketmg is apart of PRI
T ) “E-cash. -~ ;{, "f 3;" ~ (11) E-mall
e (111) E-commerce N hf e (1v) E—Payment

B e e _means aworldwrde search for the best avallable fabncs as
"}_:_}garment productron at. the best prlce T A L
oy Purchase order REE C(i) Sourcmg e D TR e B
‘(m) Trade falr o i (1v) Fabrlc planmng B R AT

o 4 S .:'The purpose of supply cham management 1s :
L _(1) provrde customer- satlsfactron (i i mcrease productlon

-----

(11 1) lmprove quahty of a product (1v) mtegratlng supply and demand management

IR R R s ‘media. coverage that rs not pard for and has a mass audlence and B L

i Lhrgh level ofcredrbllrty S e e T
RN OE Publtc1ty o (11) ReportS R
- (i) | Sources ,‘,__5 (IV) Marketlng S LR ,

6 ';‘:'Strateglc marketmg Planmng estabhshes the *. - ".;'
" (i), Resource base provided by the firm's strategy -

S 'i«_}(u) Tactical plans that must be rmplemented by’ the entlre organ17at10n : _ |

L _}(ur) Economic impact of additional sales -
DR (1V) Basrs for any marketmg strategy

L T G mcluded the actual transportatlon of the product
BERAL .'(1) Dlstrrbutlon ) Channels SR
() Handle ‘--_«_" S vy Transfer

8 "'A sales manager reV1ews the sales log to see what 1tems were the best sellers Thrs ‘

- marketing method i is: St L
7 (i) Sales Research 7, (n) Consumer Research e

- (111) Comparrson shoppmg (1v) Consumer Publrcatlon

s 9 _Inwhich sample, does the Buyer confirms the workmanshrp detarls LTl

. (i) Proto Sample 2 (i) PP.Sample . -
} ‘.;_;.'(111) Flt Sample (w) TOP Sample f SR

S0 isan element of “Sales Promotion” mcludes dlstrxbutlon of free

D samples orgamzmg trade farr exhrbltlon offers, discount coupon etc SEE I SR

(60 Marketmg mix . “(ii) Product mix LTI e
S ‘_'\z:l-m(ul) Pl‘lce mlx (IV) Promotl()n le Rt .

Teel




LI ' S -cont'.,.,,‘i?,. '
SECTION B (35 Mar ) SRR

. - Answer ALL Questlons = el

ALL Questxons Carry EQUAL Marks (5 x 7 35)

Sy z;State the 1mportanCe of SWOT Analy51s in marketmg

OR

b ‘;i]"-tvDescnbe the 4 P’ s 1n fashlon marketlng

o 12 ’ v’i‘fExplatn the types of sourcmg m Supply Cham Management

OR .

- Dxfferentlate sourcmg and supply cham management

i “. 13 : :'fExplam the fashlon product dtstrlbutlon channels

-OR

b 'Dlscuss about the strateglc marketmg plan w1th techmques S

- 14 'Explam the Flow pmcess of the market research de51gn

~OR"

i }‘A‘_Explam the secondary data colleetlon rnethods |

e 15 a }Narrate the methods of sales promotlon 1n merehandlsmg

OR .

_»Explaln about the buylng agen01es

" SECTION-C. _'30 Marks)
Answer any’ THREE Questlons S
ALL Questlons Carry EQUAL Marks (3 X 10 30)

»Pomt out the Maslow s hlerarchy of needs 1n marketlng

'Dlscuss about the hlstorlcal perceptlon of the sourcmg in management
. Enumerate the fashlon market s1ze and structure in marketmg o L
23 nghllght the Importance of fashlon forecastmg techmques 1n the new product 9
: '»._'_'-development : R : e

o 20 , Outhne the duttes and responS1b111t1es of merchandlser 1n fashlon sector S

z-z-z PR END




