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_SECTION-A 10 Marks BT

Answer ALL questions: .

| ‘1 Lelsure is: an---—,fv--f.‘-, IR
@) Act1v1ty T e (11) Adventure o
(m) Concept | R + (iv) None of the above

2. A person’ who moves one locatron to another is known as ---.-,;' f SR
(i) Tourist R (iii) Inbound tourist -~
- (ii) Traveller ...~ e T 1(1v) Out bound tourlst

3 Recreatronrsa——{-‘_—_--.»_ e : e SRR EI Y AT
(@) Product. o o '(111) Pr1v1lege of atour operator L R

(11) Serv1ce T e e i‘. ‘(1v) Pr1v11ege of a tour gurde 2

4. Whlch one is natural tourrsm products-l-'—:,-"-;-v-‘-- t
(i) Mountains -~ ;;;‘ i (i) Theme park S
(11) Exhxbrtlon IENE AR * (iv) None of the above S

: "-'5 Wthh is the agency Wthh mvestlgates for IATA
. @DOT o e ()AL
(111) MOT R v (1v) DGCA

N 6. The code a passenger gets when he books a tlcket on an arrllne 1s called ------- ,"‘ 'i
“(HPRN W (11) PNR .o S DR
(111) NPR . o (1V) FAM

: 7 The 1nformat10n that event proposals should 1nclude-4-~¥,-,'—; s

). Descrrptron of the event “(ii) The proposed event budget 5 L
(111) Venue and facrhtles offered (1v) All of these g

w :. 8 Events can be cla351ﬁed on the basrs of therr .'.*:__,,.1___b__-
. (1) Size type and COIlteXt (11) Locatron e E I L
(i) Budget - . »; : ©(iv) Chiefguest . "

: "9 "The staging of events generally has some —_%--?——'—-,impaot. SRRy e
- (i) Natural impact © e (11) Environmental 1mpact Sl
(111) Socral 1mpact LA (i), Cultural 1mpact ERIES

- 10 Estabhshmg the fea51b111ty of your event is-an essentral----éf- st‘ep tOSUccess iy
(i) Firststep -~ - 1 . (ii)Secondstep - i
(111) Thrrd step R C(iv) None of the abO_VC'i S .

| 'SECﬁON B (25 'Méfks"' L

~Answer ALL questions -

TOTAL PAGES 2

ALL questlons carry EQUAL marks 3 (loxl =10) s

ALL questlons carry EQUAL Marks : (5x5=25) - 3 P

S a) Broadly cla351fy tourxsm SR I

L OR]

TT-Q

| b Explam the posmve 1mpacts of tourlsm

| o "‘_12 a) Descrlbe the. characterrstlcs of tourlsm products SR RIS

[OR]
N b Why do we call tourlsm as an mdustry?



s b How w1Il you claSSIfy Pad(age tour‘?

14 a) What _ar ¢ ,the dlfferent categorres of event‘7 ot
[ e [OR] s

" B} How do determme the srze of your events‘7 | =

;S’I'a)vDescrrbe the fundlng fea51b111ty
g ‘ [OR] '
b What is crowd management‘?

SECTION -C (40 Marks"f*'if B
Answer ALL questlons ‘

| 16 a)‘Eluc1date typology of tourrst
. IOR] Foy IR
b Drscuss about the vanous travel motrvators SREE LRI
B 17 a) Explaln old age and new age tourrsm :': o N

[OR} L _,‘? S “_ :

D b Broadly classrfy tourrsm Product o

S in'18 a) Role the functrons of travel agenmes and tour operatron S

[OR]

X b Explam the travel formalrtles and regulatlOHS'P"’1~‘3319‘31't v1sa .
i 19 a)What are the needs of successful events EE

[OR]

- ':’i-Iib How Wﬂl you desrgn an event envrronment

; 20 a) What are the essent1a1 elements of feasrbﬂrty

Z—Z Z END

ALL questlons carry EQUAL Marks (5 x8=40) PR e

i b Lrst out the steps to taken to orgamze and manage crowdﬁ SRR




