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, _ BUYER BEI—IAVIOUR S
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‘ _ SECTION-A (10 Marks) '
Answer ALL questions , :
ALL questions carry EQUAL marks (10x1=10)
. The buying process starts when the bu‘y‘é'r recognizes a
(i) Product or Service - (ii) Shop or Market
(iii) Need or Problem - (iv) Money or Status

. ===mmmmmnn--- is @ branch which deals with the various stages a consumer T goes through
~ before purchasing products or services for his end use. ' -

(i) Consumer behavior - () Consumer interest
- (iii) Consumer attitude . (iv) Consumer perception

. Which of the followmg is not one of the five stages of the buyer dec151on process?
(i) Need recognition” - (ii) Brand identification '
(iii) Information search (1v) Purchase decision

Lo is one of the most basw 1nﬂuences on an individual’s needs
- wants, and behaviour. - :

(i) Brand : S (11') Culture

(m) Product BT (1v) Price

. Which of the followmg is the most valuable piece of 1nformat10n for deterrmmng the
social class of your best friend's parents?

(i) Number of years schooling that they had - (ii) Bthnic backgrounds

- (iii) Combmed annual income @iv) Occupations

. Many sub cultural barrlers are decreasmg because of mass commumcatron mass
transit, and _ : :

@) The rising unemployment situation

(ii)  (ii) An influence of political power

(iii) . The use of new technology ‘

(1V) @{iv) A dechne in the 1nﬂuence of re11g1ous Values

. How the consumer processes 1nformat10n to arrive at brand ch01ces occurs durmg ,

" which stage of the buyer decision process‘7

(i) Need recognition S .(n) Informatlon search v
(iii) Evaluatlon of alternatives =~ (iv) Purchase decision

. Product prlce promotlon and dlstr1but10n put together are called of a company.
(i) Gender mix =~ - . o () Promotional Mix -
(iii) Price Mix - = - (iv) Marketing mix
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9. Which of the following would be the best illustration of a subculture? -
(i) A religion : o (ii) A group of close friends
(iii) Your university : - (A fra,ternity or sorority

10. Marketing managers should adapt the marketing mix to and
constantly monitor value changes and differences in both domestrc and global :
markets.

(i) Sales strategies : SRR (i) Marketmg concepts
(iii) Cultural values ~ - (iv) Brand images
SECTION - B (35 Marks)
Answer ALL Questions

ALL Questions Carry EQUAL Marks (5 X 7 35)

11. (a) What is the 1mportance of buyer behavmur‘?
- (On)
(b) Explain the nature of consumer behav1our‘7

12, (a) What are the levels of consumer analysis?
- (On)
- (b) Explam about the comprehensron

- 13.(a) What are the factors affecting culture?
- (On)
(b) Explam the forms of reference group.

| 14 (a) What are the factors affecting market segmentat10n‘7
(Or)
(b) How managing promotion strategles?

- 15.(a) Explaln about the store exchanges
(©rn)
(b) What are the consumer strategies for electromcs?

SECTION - C (30 Marks)
Answer any THREE Questions
- ALL Questions Carry EQUAL Marks (3 x 10 =30)

- 16 Describe the steps in consumer decision making process.
17 Discuss the attitude;in‘consumer ‘be‘haviour. |
18 Elaborate the role of culture in consumer behaviour.
19 Disctlss the consunter behaxriuor and pricing strategy;

20 Describe the ethics related to buying behaviour.
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