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' Tlme Three Hours -T RN T et Max1mum 75 Marks
RPN ; ; SECTION-A(IO Marks) ¥
‘ . Answer ALL questions SRR
L _ ALL questlons carry EQUAL marks - (10x1=10)
L ‘-Who is the father of modern marketing? I |
. a)PhilipKotler "~ o b) Abraham Maslow S
* " ¢) Peter Drucker - Co d) Lester Wunderman ' R
. Indicate the aim of marketing process RS
- a)Profit-making. - . 'b) Production i
. ¢) The satisfaction of customer. needs . d)Selling products
.- Which is the first stage in the consumer -decision imaking? '
) ,a)Purchase SOl e T " b) Need
~ ¢) Information search ~ . d)Evaluation of alternatives = ‘ ‘ )
.- When a company 1dent1ﬁles the parts of the rnarket 1t can serve best and most proﬁtably, o
it is practicing__ e s
) Mass marketmg SR b) Drfferentlatlon o ET -
- ¢) Market targeting _ -d)Segmentation ST T e
.- Which of the followmg could be classed as durable goods? o .
~'a) Washing machine . - b) T-Shirt
-~ ©) Shampoo cei ©. ..+ d)Chocolate bar :
. Two or more complementary products offered together at a single prrce is called
" a) Transfer prrcmg -~ b)Bundlepricing : L
¢)Fullcostpricing . =~ - - d) Going rate pricing - ‘ S
.~ Which of the followmg channel is used to carry out transactlons with the potent1a1 L
buyers? : , - : '
a) Commumcatlon channel o ) Drstnbutron charmel
¢) Service channel - . d)Social channel D
.. Which of the following is- more of personal medium of advertlsement‘7
- @) Direct mail advertising ~ = ’-‘, b) Print media ;
- ¢) Internet advertisement. - d) Broadcast medla
* Who is the father of digital marketmg" 8
a) Bruce clay Indra - “b) Philip kotler
-~ ¢) Justin hall R - d)yMax Well
~Which marketlng helps more m smaller firms?
~ . a)Niche = - I b)Soclalmedla
. ¢Online . . dGCreen
S SECTION - B (25 Maﬁ)_ ’
Lo © Answer ALL questions -

- ALL questlons carry EQUAL Marks o ‘. (5 X5 '='-25) B ‘

N OR,

b State the elements of marketmg envn-onment

c 12 a DISCUSS the need for the consumer ‘behavior., .t

.~ OR

- b "Explam the benefits of marketmg segmentatlon
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:Determme the vanous phrases of product hfe cycle N T
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OR

_ Evaluate the kll’ldS of pncmg

g AShow the factors affectmg the selectlng the channels of drstrrbutron

-OR

: Sketch out the drfferent methods of promotlon

.Illustrate the merlts of onlme marketmg

: OR

- Expla.tn the charactenstlcs of Nlche marketmg o
 SECTION -C (40 Marks-l | o
- Answer ALL: questions .
ALL questions carry EQUAL Marks L (5x8=40)
, QuestlonNo 161is compulsory S \

‘Case Study Zomato s new deep dlscountmg strategy | =

"-Zomato isa popular Pood Serv1ce Aggregators 1n Indra (F SAs) known for 1ts onlme S

dehvery and user-frrendly interface. Recently, in an attempt to improve business, Zomato e
. introduced some heavy discounts for its client base. The new Zomato Gold was partof =
this campaign. Customers who- subscrrbed to- Zomato ‘Gold could ‘access free meals,
' drinks, and discounts in certam restaurants ‘The' company partnered with numerous .
,-f_eaterles to execute thls plan.. However, 15th August 2019, hundreds of restaurants - - L
~ -decided to log out of this marketing campalgn ThlS was because the heavy dlscounts led S

S toa loss of revenue and profits. o R
. Zomato co-founder, Deepmder Goyal tried to appease the partners by launchmg a new

" model. This response was soon rejected as the core issue of discounts remained
. unresolved. ‘The led to an. nnpasse between the two parties, leavrng Zomato vulnerable to - -

o takeovers. This was just a gist of the case study on Zomato’s deep. dlscountmg strategy. . -

- Read through the detalls of the report analyze the stats, and estabhsh your take on the - -

- situation

’-’.:Questlons.' P ‘

R o - Reinstate the glven facts (the dlscount strategy)

19 a Determme the kmds of channels of dlstnbutlon

_:}.b

.0: .

: :Enumerate the dlfferent pncmg strategles B B

b Analyse the s1gmficance of green marketmg :

':Prechct the klnds of consunwr behavror -

'Elucldate the factors affectlng promotronal m1x R

,.Interpret the recent trends in marketlng strategles o SR

'Estabhsh the main objectives of the case study
‘ _'fExplam ‘what Zomato Gold includes R
* Summarize the central problem (Zomato s loss of partners) B ‘
. ,,Talk about why" and how the discount strategy affects restaurant owners B

Evaluate the drfferent methods of market segmentatlon
’ OR

‘;;Assess the varlous stages of new product development

"OR

" OR

OR

. Cont..i”



