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SECTION-A(IO Marksl -
Answer ALL questions

] ALL questions carry EQUAL rnarks (10 x1= 10 marks)

The business model which encompasses wholesalers and retallers mdlcates
l

(i) Infomedlary model ' (111) Merchant model
(ii) Advertlsmg model ' (iv) Brokerage model
E- Governance is form of e-commerce. :
(i) G2B - (ili))  G2E
(11) B2C (1v) C2B
indicates non 1nternet_ channel of dlgltal marketmg |
(i) Content markenng ‘ (iii) Influencer marketmg C
,(11) TV! @) SEO
Digital nﬁarketmg was developed during
(i) 1990s (iii) 1960s
(ii) I97Ds o (iv), 1980s -
The e-buslness revenue model whlch charges commission to advertisers to dlsplay
advertlsements in their platform refersto -~ model.
G T ransaction fee revenue (iii) Advertising revenue
(ii) Subscription revenue (iv) Sales revenue

The model in which retailer opens his store on soc'iali platforms such as Facebook
indicates :

G) EBO o (i) Mobile commerce
- (i) Marketplace = (iv) Soc1a1 commerce
is the process of analyzmg the behavior of visitors to a website.
(i) Webltracking S ((iii) Tracking
(ii) Web analytics : ' (1v) Web activity

;are used to reward engaged subscrlbers with exclusive offers in
e-mail marketing, , :
(i) Promotional emails ' (iii) Newsletters ,
(ii) Reten’uon emails - (iv) Special catalogues

us the handling of entire production ﬂow till the delivery of goods to
customers.

1) Reta,ﬂ rnanagement ' ~ (iii)) Logistics _

(ii) Suprfoly chain management - (iv) Production management
Expand P'iOS . ' 2

(i) Point of Sales - (iii) Possibility of Sale

(ii) Point of service (iv) Peak of Sale
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SECTION - B (35 Marks) o
Answer ALL Questions ’ A
'ALL Questions Carry EQUAL Marks (5 x 7 = 35 marks)

11 a ° Bring out the advantages of M-commerce.
’ “OR
b Outline the internet based busi'neSS, models..

12 a  How dlgltal marketmg is different from real marketmg?
: OR
b 'Explam digital marketing budgeting.

13 a  Narrate the general rules of web design.
OR
b  State the importance of e-marketing.
Pt

14 a  Explain about the web analytics.
OR
b  Explain facebook and youtube marketing.

15 a  Summarise the Role of supply chain management in online reta1l
| OR |
b  Analyse the E-Retailing across the globe.

SECTION - C (30 Marks)
- Answer any THREE Questions
ALL Questions Carry EQUAL Marks (3 x 10=30 rnarks)

16 Elucidate the various types of E-commerce.

17 Discuss about the various digital marketing channels.
18 Highlight the advantages and shortcomings of E-retailing.

19 Define social media marketmg Summarlze the apphcatlon of d1fferent social media
channels.

20 Enumerate the current trends in online retailing in India.
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