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SECTION-A (10 Marks)
Answer ALL questions

 ALL uestions carry EQUAL marks . (10x1=10)

. Inretailing there is a direct mteractlon with_
i) Producer. o 11) Custorner
iii) Wholesaler. L ‘ . iv) Allof these

2. The functions of management start with L
i) Buying. . - . ii) Planning.
iii) Organizing ' : o 1v) Superv1smg

3. What is a series of markets that is connected hke hnks ina cha1n because products
‘pass from one market to another’? ' '

Y|

i) Wholesale market B u) Weekly market
iif) Chain of market S e 1V) Shopping malls
4. The road side hawkers sell a large building with many floors havrng
i) Vegetables : . - i) Fruits «
iii) Plastic 1tems ‘ o v1v) All of these,
. Why are shoppin
i) There.isn anymusic and f
if) The weather is perfect at any time.
iii) They have everything: and allin the same place
iv) There are often plants and music.
6. ‘ contains the contact details of many retailers.
i) - Tenant contact database ' ii) Leasing Boucher
111) Cold canvassmg iv) ‘For lease’ signage

7 This is the most preferred mode through which foreign players have entered the Indlan
market. It is the easiest route to enter the Indian market.

i) FII v _ ii) Franchising
iii) FDI , ‘ iv) IIP
8. Whatis an. enclosed shoppmg space in shops, restaurants and cinema theatres‘? |
i) Mall -  ii) Weekly market '
iii) Local market : iv) None of these
9. are bigger and transparent and show much of what is going on in-store?
i) Window Displays -~ . ii) Gondolas R
iii) Racks - o iv) Shelves
10. During | stage, there are large number of similar malls in the market,
may be more than what the market can digest?
i) - innovation S ii) Growth

iii) Maturity - - _ iv) Decline »
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SECTION - B (35 Marks)

Answer ALL Questions ’
: ALL Questlons Carry EQUAL Marks (5x7=35)

a) Explain the reason for the growth of malls in Indla
~ -OR - SR
b) Explaln the dlfference between the ploneermg malls and modem malls in Indla

a) Explam mall plannlng frame work
| OR
b) Dlscuss the documentatlon to be used w1th perspective tenants

a)’ Compare the Anchor tenants and main space users.
. OR
b) Narrate the role of HRM pollcles in Shopplng mall Management

a) Discuss various ﬁmcuons under shopping mall management
OR o
b) State the facﬂltles that a shoppmg mall should offer to its customers

a) List out the benefits of radlo frequency Identrﬁcatlons |

b) Narrate the role of Database Management in shopplng mall.

SECTION - C 30 Marks[

- Answer any THREE Questions
ALL Questions Carry EQUAL Marks (3 x 10= 30)

- Discuss the challenges of mall development in India.
Enumerate the various stages in the mall de51gn1ng process
Explain the Best leasing practices in detail. . o
Highlight the d1fferent types of Insurance Apphcable to shoppmg malls L

‘Describe the role of Informatlon Technology in present Mall marketing.
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