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) _ (Frﬁ:h Semester)
~ Branch - COMMERCE (FOREGIN TRADE)
- INTERNATIONAL MARKETING
Time: Three Hours Maximum: 75 Marks
‘ ' SECTION-A (10 Marks)
Answer ALL questions -

ALL questlons carry EQUAL marks (10x l = 10)

1 Whlch of the following represents a company effort to identify and categorize groups
of customers according to common charactenstws" ‘

(i) Marketing research ' (ii) positioning
(iii) Market segmentatlon o , (1v) targetmg
2 __ refersto the idea that the resources held by two ﬁrms, when combmed add up to
more than the sum of their parts
(1) Shared Knowledge ‘ (ii) Synergy
(iii) Strategic Alhance (iv) Joint Ventures

- 3 The stage is the procluct life cycle that focuses on expandmg the market and creating
product awareness and trial is the

(i) Decline stage , ~ (ii) Introduction stage

(iii) Growth stage ’ (iv) Maturity stage
5. A unique symbol that is part of brand is referred to as .

(i) Brand name (i) Brand mark

(iii)Logo . o (iv) Patent

4 The international market goes beyond the marketer and becomes more involved
in the marketing environment in the countmes in which it is doing business.

(i) Export - . o (ii) Import
(iii) _Multi_rlational ‘ S ~ (iv) Domestic
6 __refers to the’sclling of the products below the cost of production or at below
' the ongoing price in the market. » , ‘
(i) Gate pricing - (ii) Dumping
(111) Cheap prlclng o ‘ (iv) Countertrade
7 Distribution channels vary depending on whlch of the following? =
(i) Target market size : (ii) Competition 7
~ (iii) Awvailable distribution 1ntcrmed1arles (iv) All of the above
8 _Whlch of the followmg is a more effectlvc tool for the promotion process?
(i) Advertisement (ii) Personal Sale
(iii) Publicity ‘ o ~ (iv) Sales promotion
9 The last state of research process is P |
- (i) Review of literature - (ii) Report writing
(iii) Research design - (@v) .Analy_s}is of data

10  The objec‘nves of business intelligence :
(i) To support decision making and complex problem solving
(i) Tosupport information gathering :
(iii) ‘To support data collection
(w) To support data analysis.
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SECTION - B (35 Marks '
Answer ALL Questions
- ALL Questlons Carry EQUAL Marks 5x 7 35)

11 a Indlcate the varrous steps to create a successful market expansron strategy
. . OR
b. Illummate the 1mportance of mternatronal marketmg

12 aExplain the various stages of the product life cycle for the mternatmnal product
» - OR . :
-b. Elucrdate the product strategres that are used in mternatronal marketmg

13 a Enumerate the Ob_] ective of product prlcmg in mternatlonal trade
- OR -
B confers the steps to create successful prlcmg 1n mternatronal marketmg

14 /a nghhght the major declsrons in international marketmg commumcatron
o "~ OR ’
b Outlme the process of creatmg an advertrsement in global rnarketmg

15 a Interpret the scope and types of marketmg research
b Point out the vanous phases of the research prolect

"SECTION C (30 Marks) -
- Answer any THREE Questions
ALL Questions Carry EQUAL Marks (3 X 10 30)

16 Elaborate on the Varlous modes of market entry stages in the 1nternatlonal market

17 Dlscuss the lmp'ortance of 1nternatronal branding strategles.
18 Examine the ma_]or 1nforma‘uon requrrements for export prrcmg
19 Explam the major r role of export promotlon orgamzatlons in 1nternatronal trade '

20 Infer the term busmess 1nte111gence Outline the apphcatron of its wrth examples
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