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SECTION-A \ (20 Mar__)
Answer ALL questions o
"ALL questnons carry EQUAL marks (10x2=20) .

* What is a market?

What do you mean by market segmentatlon?
What is self actualization price?
Who is consumer?
Define advertising. :
What is meant by sales promotxon"

-~ What is research? '

What is meant by primary data?

What is meant by coding?

What do you mean by report writing?

SECTION - B (25 Marks
Answer ALL Questions : ‘
ALL Questions Carry EQUAL Marks (5 x5 =25)

- How does the modern concept of marketmg dlffer from tradrtlonal concept‘?

OR
What are the class1ﬁcatlon of products?

What are the rights of consumer?
| OR

a What are the factors determine selectlon of drstrlbutron channels‘7

Who are all involved in the process of advert1smg‘7
' OR

State the functions of personal selling.

What are the sources of secondary data?
OR '
What are the requirements of good questionnaire?

State the layout of a research report.
OR
What are statlstlcal tools used for analysis of data?

SECTION - C (30 Marks)
Answer any THREE Questions

ALL Questions Carry EQUAL Marks (3x 10= 30)

Examme the different functions of marketing.

' Dlscuss the various factors that affect pricing decisions.

What are the problems faced by developing rural markets? Explam
Elucidate the marketing research process.

Descrlbe the precautions that the researcher should take whlle mterpretmg
his research findings. N



