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Answer all the questions.

1) Define Brand.

2)

3)

4)

5)

6)

7)

8)

9)

10)

What is meant
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SECTION A

by brand evolution?

Define brand positioning.

What do you mean by brand equity?

What are the key drivers of buying?

What do you mean by buying decision?

Define umbrella branding.

What do you understand by endorsement branding?

Write short note on brand revitalization.

What is meant by symbolic brand?

SECTION B

Answer all the questions.

11) What are the levels of brand?

a)

[OR] Explain the various fimctions of brand.
b)

12) Explain the 3C's of brand positioning.
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a)

[OR] Explain the brand equity model.
b)

13) Explain about consumer decision making on brand selection.

a)

[OR] Write a note on post purchase behaviour.
b)

14) What are the advantages of brand building?

a)

[OR] Explain the benefits of line branding.
b)

Write a note on functional brands.15)

a)

[OR] What are the various types of brand extensions?

b)

SECTION C

Answer 3 out of 5 questions.

16) Briefly explain the branding challenges and opportunities.

17)

18)

19)

20)

Elaborate the evoluation of brand positioning.

Describe the consmner buying decision process.

Briefly explain the methods of brand valuation.

Describe the various forces affective brands.
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