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SECTION—A 10 Marks s i

Answer ALL questlons
ALL questlons carry EQUAL marks

2,_. ‘xPeople who work for someone else is known as
i (1) Employer R

aii 'k':xs the second stage in the event planmng proces, o
: "'f(l)}P Ianmng (u) Researeh i

4 .;-‘:Whlch of the followmg is the most popular tyfpe{of event 51de used?
L (1) Hotel / Resort RSP (u) Conventlon centre Y
(m) Restaurant ; j; AN (1V) Club i

5. v:l\/IICE refers‘vto . S
(i) Meet, mteract converse and evaluate ol
*(u) Meetmg, Interactrons Commumcatron and Entertamment R

- (iif) Meetings, Incentives, Conferences, and EXhlblthl‘lS or Events Y
' (1v) Mmgle Interact Converse Entertam AR

._)

-'ff‘ 6 An event can be descrlbed as’

(1) A pubhc assembly for the purpose of celebratlon educatlon marketmg (
reunion i s : o

(u) A Movre makmg
- (iii) A Video editing
%(1v) Attendmg a large gatherlng =

7 What are the 7 key elements of event management‘? : NRAre
© ) Event mfrastructure target audlence clients, event orgamzers venue"'medl
“(if) Guest list, target audlence chents event organlzers ‘venue, medla
‘:'.'»r(lll) Event mfrastructure money, chents event organlzers _venue i

: (1v) Event mfrastructure target audlence :

ey 8 Whrch department is responsrble for the pubhclty of the event? :
(1) Hosprtahty department : D
(11) Prograrnme coordmatlon departmen
* (iii) Promotion coordination department
(1v) Equlpment department SREIRE

9 Threats are e R, : ERETES
(1) chances for unexpected favorable outcomes
(11) strengths of the event ' :
(111) opportunltles of the event g
(1V) external factors that 1nﬂuence the event
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10 Event that are mass orlented and hve telecasted are called
() Competrtrve events R (11) Semmars Tl T e
(111) Gala events i (1v) Hybrld events
| L SECTION B (25 Marks) i
Answer ALL questions -

o

s ALL questlons carry EQUAL Marks ' | (55 =25) © e
- ll (a) State the objecttves of event management ' D s

. (QR)
(b) Descr1be the cha;racterlsucs of event

12 (a) Brmg out the sxgmﬁcance of therne in an event
: o (OR) ! ' : :
(b) Outhne the pomts to be kept m mmd whlle ﬁxmg the venue for event

13 (a) Analyse the merrts and demerrts of banquets
S o ~(OR).
(b) Explam the procedures followed in functlon bookmg

SEh 14 (a) State the obJectlves of event marketrng
' - A (OR)
(b) Descrlbe the nature of longtICS

15 (a) Explam the method of handhng bomb threat
| : ~(OR)
(b) Analyze the need of emergency plannmg

SECTION -C (40 Marks)
e _Answer ALL questions . o sl
ALL questlons carry EQUAL Marks (-5 x38 '=‘4_0)‘ LT

16 (a) Class1fy the types of events R
(OR) s
(b) Elu01date the act1v1t1es performed in event management o

| 17 (a) Pomt out the factors to be consrdered m desrgnmg of an event
| - (OR) | R
(b) Analyse the concepts of events and method of developmg 1t R

18 (a) Summarrse the role of functlon catermg in hotel mdustry
: S - (OR) -
(b) Ident1fy the types of functlons and therr nature

19 (a) Enumerate the stages mvolved in marketmg

(b) Examme the performance standards expected in operati'ons and-logi‘stics._; e
20 (a) nghhghts the strategles apphed in crowd management

o (OR) * A S

(b) Outhne the procedures to be followed in. 1mplement1ng emergency plannmg



