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o " Answer ALL questions . ?‘7' BT
ALL questrons carry EQUAL marks (5 X 1 = 5)

EEIES Name the combmatron ot tactlcs, elements tools or efforts used to achleve marketlng
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co0a) Promotlon T b) Marketmg er , L

7 ¢) Product Prrcmg = : © o d) Segmentatron B :

20 ‘Who is the serv‘rce provrder prov1d1ng the most convenrent optron for tourlst to stay

" and visit? BT : N S

-a) Travel Agent ; b) In plant Agency

- ¢)Tour Operator “d) Group Agency RIS g

a3 “KhaJuraho dance festxval at the khajurao temple” Identlfy the tourrsm Produet
U ’ a) Destlnatlon based . b)Event- based S
- c)Activity Based = . d)Site Based -

Bt 1 Whlch method of Pr1c1ng is seller orrented"

. a)Buyer based method . b) Competrtron based method s , ', o

. ¢)Cost-based method .. d) Deniand based method B
S Identrfy the paxd non-personal commumcatron for mass market by an 1dent1ﬁed e
"l;,sponsor | LT BRI
o a) Marketmg ’z L b) Campargns
i c) Publlc Relatlon d) Advertrsrng
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(OR)

ERNE b) L1st down the factors that shape the Indlan Tourrsm sector and explam any one | o : :

factor

7 : a) Mentlon the resources needed for planmng Tour Itmerarles and bnef any one

: (OR)
' "b) nghhght the role of Gu1de m Handlmg Chents

8 ra) erte down the Characterlstlcs of Tourlsm Products ‘ - o R

“(OR)

R b) Drscuss the Nature of Tourrsm Product R

. 9 a) State the Importance of Tourlsm Prlcmg

T (OR) S
o b) Elaborate the Competmon based method of Pnce F 1xat10n

o ':10 a) Brlef the ObJectlves of Tourlsm Promotlon

, (OR)
b) Narrate Promotlon er
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a)iExplam the Nature of Tourlsm Marketmg
R FRRAAE “(OR) -
b ) E }aborate the process of Tounsm Marketlng

f 12 :a) Outlme the ﬁmctlons of Tour Operator
' : o (()R)
b)AEnumerate the dlfférent types of Tour Packages

‘ ‘,;13 a) Classrfy Tounsm Products based on attraotlons
o SeER (OR)
e b) _Elucrdate the Elements of Tourrsm

‘ .-4 a) Expound ‘the_factors that mﬂuence Tourlsm Prlcmg
_b) DCSCI'le any two methods of Prrce ﬁxatlon in Tourlsm Prlcmg

15 a) Analyze the. 1mp0rtant promotlonal tools in Tounsm Promot1on .f;" B A
romotlon w1th Communloatlon | R
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