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. SALES AND ‘MARKETIN G

S :?"-SECTION?A* 10 Marks' )

- Ansiver ALL questrons

iy l 'Who is the father of Modern Marketmg? o g
L ;:a) Abraham Maslow =5 - b) Lester Wunderman
o ',"c) Peter Drucker N d) Phrhp Kotler

o ;',;:’.What does the term marketmg means"

ey Sales’ Planning; Strategy and Implementatron

B ld) A" hrlosophy that stresses customer value and satlsfactron

- 0B lehavroral S d) Geographlc

o Av,‘l'él.,?'__:’f-Name the strategy in Wthh the whole market is con51dered as one
L ra) Undlfferentlated strategy - b) Concentrated marketmg
f;-_c) Dxfferentrated strategy ) d) Nrche rnarketmg
' 5. ?How does a consumer get mﬂuenced‘? Vi
o a) Marketmg factors: =~ . - SR ,b) Personal factors T
o) psychologlcal factors R 3 _.:: _1vd)‘all the aboV_e L
I - 6What leads to purchase demsron‘? T
¢ ayPositive consumer Behavxor b) Buymg attltude ,'_
e ic) standard of llvmg j, d) None :;; L

7. What is the functlon of sales in an orgamzatron‘?

~+:c) Both loss- as well as revenue generatrng d). Only revenue ‘generating'

T " @) Sales.
e 'p.c) Exchange
o 9. Expand EPR. Ve e AR A S SRS
Coa) Enterprlse Research Plannmg ‘ b) Enterprlse Resource Process L5
RANRELE ©) Enterprise Resale Planning d Enterpnse Resource P lannmg
| 10 Whrch advertlsement shows. “wants” ads in the newspaper‘?

‘&) Classified. advertlsements ~'b) Product advertrsements
o c) Instrtutlonal advertrsements d) Non-commercral advertrsements

~b)Barter -
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ALL questrons carry EQUAL marks (le 1=1()) ' R

o a) Advertrsmg, Sales Promotion, Pubhcnty and Pubhc Relatlonal actrvrtlesf:‘" s ; ,v.',;vi‘r;:
_,‘.b) A new product needs ideas, Developments concepts and 1mprovements,._ i E Y :

a)PE")’chogralmlc b Demographlc e

lay Only loss generatmg b) Nelther loss nor revenue generatmg i

. Identify the process of makmg a product avarlable to the end consumer or busmess S

d) DlStrlbutlon | i‘ S
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SECTION B(25 Marl_(_l

‘Answer ALL questions ~f T AV
ALL questlons carry EQUAL Marks »(V_5._x-5_7=>2_5t)~‘:’=’ o

I 1la .nghhght the 1mportance of marketmg o ST e T
-’ Ve S OR_ . : .. A » o o
o b Y_Brlef the concepts mvolved in hospttallty management S

R 12 "ar‘_'ﬁ;Classrfy the types of market avallable for sales

¢ 20 a \.Cla3s1fy the drfferent types of advertlsmg and e‘(plaln

o : -~ OR
b _Outlme the 1mportance of Nrche marketmg

R 13 a ,Llst out the steps mvolved 1n market research
D ‘OR . - A |
s b Descrtbe the consumers behav1or tOWards the hospxtahty 1ndustry post pandemlc

14a EXPlalh the nature othSpltallty sales.. . I ‘,: e e

oobe erte a short note on yleld management S

B 15 a Expound the needs for advertlsrng SER
b Brnef the functlon of channel of d1str1but10n

SECTION -C (40 Marks)
Answer ALL questions - -

e . ALL questrons carry EQUAL MarkS (5 X 3=40) e

v '_ \ 16 a Explam the latest trends in Hosprtahty Marketmg
, 'b. ¥ Descrrbe the nature and scope of Marketmg

e o 17 a Expound the drfferent types of segments in the market R
:_h - Drscuss about the relattonshlp marketmg

\ K

i 18 a’ : Drstmgursh between marketlng and sellmg R
R ~ TR
b erte a note on types of consumers and conspmer market IR

19 af. Outlme the lmportance of sales m hotel 1ndustry

R N . OR
cie b DlSCUSS on personal selhng Vs telephone sale

Rl | “OR
b -,'.Explaln the 1mportance of advertlslng



