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SECTION-A 110 Marks)
- Answer-ALL.questions = .-

ALL questtons carry EQUAL marks 'A;: oox1= 10) n
- 1 _ Who is the F ather of modem marketmg? |
- ‘_a Abraham Maslow b. Lester Wunderman c. Peter Drucker d Phrhp Kotler
o ,.'Wh1ch of the followmg is not one of the P’s in marketmg‘? o |
f,‘a Product : b Productmn i c Prrce d Promotlon

3 . ‘Dlvrdlng the market through varlables hke lrfestyle and 1nterest is_ segmentatron )

‘{a Geographlcal b Demographlcal - . Psychographlcal d Behavroural
o 4 ;‘What isa segment of potentlal customers who are hkely to buy a product or servrce _' S
fknownas” ' ' ' o
/ ,'»a Market : b. Target market c M1cro market j..d.'None of _the‘ab_oye T
R A new ﬂavour for a hne of wine coolers isan example of
T ‘pa Lme extens1on , b Repos1t10n1ng a c Reformulatron d Innovatron
6. v-Identlfy the phase ot product hfe cycle where sales are 1ow and consumers are gettmg
educatedabouttheproduct S T S AR :
L’;.‘a Introductory | b Growth . "c' Manuity e 'd'Satu‘ration D
L 7 State 1f demand competmon economlc condltron and buyers can be mﬂuentlal in’
product prrcmg et W » |
"f._.,-a. False e ‘, b.‘Truei h c.'Maybetrue. L Mayl)e:_false :
-"'8”.'_'~Skimming isan“ekample of - o |
: a Product promonon _: '.‘A PRLE B b Value addltlon
G Product 1dent1ﬁcat1on SR S d Prrcmg strategy
9. :What are short-term actrvxtres de51gned to generate a temporary mcrease in sales of the
".a';productsknownas? P e B »‘ e
f a. Sales promotlon b Advert1s1ng ‘. C. Personal sellmg _ d All of the above

10 What 1s the reduction in prrce of a produet for a short span of tlme 1s called" EEAC
R Strategrsmg b P romotron S 'f c Advertlsmg “ d Prlce off

. »C_ont_... ;
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SECTION - B (35 Marks). -

Answer ALL Questions ‘
ALL Questions Carry EQUAL Marks (5x 7 35)

R 1 Detlne marketmg and narrate the evolutlon of marketlng concepts.

| V;?OR)
Explam the elements of marketmg mix w1th su1table examples
-_-12 Descr1be the bases of market segmentatlon and show its 1mportance : o
| | or

' Describe the need and method of rnarketlng survey.

. "\ 13. jAnalys'e the life cycle"‘stages ofa product with t_he_ help‘ of graphical presentation.

| ~ OR
i .’-‘Des:c_ribe" the process of va 'new product decision in a_beverage industry.— ,
14 Show the factors affecting pricingand sunmrarise the_ strategies 'for‘ product. priclng. ,

e Explam how the marketlng 1nformat10n gets translated to busmess resources w1th sultable g
o examples o

| 15. Explar‘n-. the var_ious channels of product distribution.
Compare and contrast varlous onhne comrnun1cat10n channels

SECTION C (30 Marks) .
- Answer any THREE Questions

ALL Questions Carry EQUAL Marks (3 x10= 30)

16 Marketmg 1s the key to any product launch and success. Descnbe

—

L 17 Discuss the. process of marketmg audlt and elucrdate the. 1rnportance of ethicsin
- marketmg I ; : '

,' 18 Analyse the purpose of packaging‘and discuss new trends in packaging material._- B |

o 19 leferentrate SWOT and PEST approach in busmess analysrs and state 1ts 1mportance to i
) strengthenabusmess SRR R R . . '

o 20 Examine the types and _importance of promotional tools. |



