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| | =) SECTION-A 10 Marksy

Do T “Answer ALL questions . -
SRR ALL questlons carry. EQUAL marks (10 X 1 = 10)

. 1 Marketmg is called a_ process because it Involves Interactlon of buyers and sellers

(1) Econormc (11) Socral BT (m) Legal C (w) Pohtrcal
T "‘2 Wlth whrch element is exchange mechamsm related‘7 ' f o o
‘ (1) PuthIty (II) Marketmg : (i) Advertrsrng S ';.(i;v) Branding o R
-3 Whlch one ofthe followmg is notamarketmg mlx‘? Lo L
(@) Product .- T (II) Physrcal dlstrIbutlon
(III) Product prlcmg T (Iv) Producuon process S o
o f _4‘. s sard to be the Iubrrcant that facﬂrtates _thc operatlon of marketlng machme Lo R -
(I) Brandmg (ii) Packaglng ) o (111) l*mance e (IV) Publrcrty
- -5 1nvolves deSIgmng and producmg contamer or wrapper of the product " _ S
- (I) Marketmg (i) Selllng (111) AdvertISIng o - (1v) Packagmgf- : o
6 _‘ _is the final stage of Product Life Cycle T _‘ A ' e
(1) Introductlon - (i) Growth" (uI) Decllnc L (Iv) Maturrty
- \-7‘. ~__ensures that products reach the ultImate customers from the manufacturers Sl
(1) Selling =~ - B (1)) Marketmg '
(111) Phys1cal dlstrlbutlon o - - (iv) Sales prornotlon _
o 8 WhIch one of the followmg factors is not relevant to pnce ﬁxatIon‘7 ) R
. (1) Obtalmng market leadershIp o (11) Age of an orgamsatron
(m) Value for money o A (IV) Product dIfferentlatron R
"-. 9. s the marketmg functlon Wthh is concemed Wlth Informmg the customcrs about the Lo
firm sproducts - ' - v : :
(1) Transportatlon (11) Selhng (111) Advertlsmg = (1v) PublIc Relatlons

= 10 WhIch one of the followmg promotlon tools has mass reach? R v' ¥ _
@ Advert_rsmg | o (11) Personal selllng (111) Sales promotron (1v) Publlc relatlons

l N L SECTION B 35 Marks -
S Answer ALL Questlons o
v ALL Quest1ons Carry EQUAL Marks (5 X 7 35)

11‘..‘_1 a)Trace the evolutlon ofmarkets ' G J R .
B "b) Examme the dIfferent functrons of marketmg T T
12 - a) Explam the crltena for successful segmentatmn "
o IR OR
B N b) What are the beneﬁts enJ oyed after segmentlng the markets‘?

e 13 R a) erte about product planmng for new products
o - - OR '
- .b) Descnbe the elements of product polIcy

. Comt...



B 15 o a) State the dlfferent kmds of promotlon
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14 "'a) Dlscuss the varlous pr1c1ng pollcles | S _’
R ‘b) What are the factors that determme the channel of dlstnhutlon? o

o v OR . - )
e 5.b) L1st down the quahtles of a Good Advertlsement Copy

 SECTION - C (30 Marks) g L
. Answer any THREE Questlons ERna E
ALL Questlons Carry EQUAL Marks (3 x 10 30)

o | 1 6 Is marketlng an art or. SClCIlCCO Explam brleﬂy

B 17 Drscuss analytrcally vanous elements of uncontrollable varlables _' c _ﬁ- . ’

SR 18 Suggest the approprrate marketmg strategles for each of the stage of the Product Llfe Cycle

19 Descrlbe bneﬂy about the factors that affect pnclng deCISlon

: i"::'»_’_'.‘20 Narrate the dlfferent medra for advertlsmg and the factors determme wh11e selectmg the =
medla o L ' '



