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S SECTION-A (10 Marks)
: . Answer ALL questions. - o
ALL questrons carry EQUAL marks (10 x1= 10)

2 N l Whrch of the followmg isa second component of tourrsm‘? '-

() Hawker el (i) caterrng |
(i) Transport S (1v) Tour operator

s ‘2 Wlnch of the followrng isa cultural tourlst attractmn" e e

(1) Museum T DS (11) Natronal Park
(111)Art’ L i (1V)Musrc

. 3 _ :---‘-- of tourrsm product is one of the 1mportant features of the tourrsm 1ndustry

(1) Independence ff"';‘_ _" (n) Interdependence
(m) Irrelevance s / L (rv) conﬂlcts

L .-i4 The most basrc level of tounsm product is called ----- Product

T G) Augmented o Expected
o (icore - (iv) Potential

S 5 '-7;‘1,'--7---1s a type of travel agent that deals wrth all kmds of servrces

) Fullservice agency (i) play travel agent | -
R (111) tour op erator .- - o o (iv) ground- operator

o 6 -7'----- Tour operators provrde travel serv1ces w1th1n the tourlsts natrve country

o ,(1) In found - s L () domestrc Lt '.
(111) outbound B e (1)) ground

o "g 3»:'7 Events can be classrﬁed on the bas1s of therr

s I ‘8 Wluch one 1s elements of event‘?

) Srze and types '_ o (@) Locatron Lo
(111) Budget ;' 2 S (lV) chlef guest ;' Ve L

(1) Core concept RGN g (u) normal concept
(111) Automatrc R £ (1v) marketmg concepts

f9 Whrch among the followmg is not an even planning tool?

o "IY:‘”.,IO Mlshapsmanevent |

(1) Maps . . - (i) Creative brref
-, (i) models ,'- ... (v)Runsheet- . =

@) Even: planning - o '(i._'i’)'iE"\'ent'insurencef'
. w.i; - “(iii) Liasion qgreement R S (iv)f Trafﬁomanager ) N
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Y AnswerALL questlons T R
ALL questtons carry EQUAL Marks (5x5= 25) o

i 1a Descrtbe the elements of tounsm
SRR :,--.OR--r Sl e
‘f';_v_r'Pomt out the4 basrc travel motlvators AR S

.Dlscuss the matn constltuents of tourtsm mdustry
e N OR. N
ek i-l.-:._,nghllght the charactenstlcs of tourtsm products e

R 1 3a Explam the vartous types of traVel agencres
SRR N “ OR
P b Dlscover the stages of v1sa proceSSlIlg

o l4a ::Descrlbe the dlfferent categorles of events Rk
e S0 OR L,
(R b Pomt out the 50 s 1nherent to the process of event de51gn

RO 15a ;'f.State the 5 < s of event management
O b How do you handle crowd management? Lo

SECTION -C 140 Marks[
--Answer ALL questions -

B ALL questrons carry EQUAL Marks '7:_" , (5x8=40) :,A"_- A
o 16a Outhne the posmve and negatrvc 1mpacts of tourtsm St \/ Sy
OR e
b ‘Explam the vanous types of tourlsm .':-} R

17 a | Examme the dtfferent types of tounsm products SR
SR . OR. TR T
b Narrate the essay on old age and new age tounsm PRI el

o 18 a ‘Explam the role and functrons of mtematlonal tourrsm orgamzatron L BRI
b nghhght the drfferent types of package tour

o 19 a. Dlscuss the team management and drscover the beneﬁts BT
b Enumerate the seven facets of evcnt des1gn

S 2048 ’Select the emergmg trends in event management . ; 'f
SR . -OR T
Cb }Outlme the r1sk mvolved m event’




