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SECTION-A (10 Marks)
, Answer ALL questions
ALL questions carry EQUAL marks (10 x 1=10)

Module | Question

No. No. Question Level

CcoO

Choose the term that describes the basic human requirements
such as food, shelter and clothing

a) Needs b) Wants

1 c¢) Value d) Brand

K1

CO1

Label the term that covers newspapers, televisions and magazines
2 a) Distribution Channels b) Comrunication Channels K2
c) Trade channels d) Selling Channels

CO1

Which of the following is a microenvironment factor affecting a
company’s marketing?

a) Technological forces b) Competitors

c) Government regulations d) Cultural trends

K1

CO2

‘Which macroenvironment factor involves innovations,

4 automation, and new media?

a) Social forces b) Technological forces
¢) Natural forces d) Legal forces

K2

CO2

Select the following which is not part of the traditional 4Ps of
5 Marketing Mix? K1
a) Product b) Price c) Promotion d) Packaging

cos |

3 _A product may fail in the market due to which of the following
reasons?

a) High customer demand b) Poor product design

c) Effective advertising d) Strong brand loyalty

K2

CO3

When choosing a marketing channel, the cost of distribution is
considered under which selection criterion?

a) Channel efficiency b) Channel flexibility

4 ¢) Channel cost d) Channel coverage

K1

CO4

Which of the following is not a mode of transportation in :
3 logistics? K2
a) Rail b) Road c) Warehouse d) Air

CO4

Pay-per-click (PPC) advertising means:

a) Paying a fixed amount per day for ads
9 b) Paying only when someone clicks on your ad K1
c) Paying for creating the ad content
d) Paying monthly subscription fees

COs

Why is the people element important in service marketing?
a} Services are produced and consumed simultaneously

10 b) Services are tangible and easy to store ' K2
¢) Services require no human contact
d) People do not affect service quality

CO5
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SECTION - B (35 Marks)
Answer ALL questions
ALL questions carry EQUAL Marks (5 x7=135)
Module | Question . K
No. No. Question Level co
11.a. | Differentiate between goods and services.
1 (OR) K2 | COl
11.b. | Highlight the features of Hospitality Marketing.
12.a Explain the uncontrollable factors associated with
" | marketing environment.
2 (OR) K3 (COo2
12.b. | Discuss the benefits of market segmentation,
13.a. | Qutline the factors influencing product mix.
3 (OR) K3 |CO3
13.b. | Analyze the ‘Product Life Cycle’ in detail.
14 Explain the factors to be considered while selecting the
4| distribution channels.
4 (OR) K4 | CO4
Sketch the importance of direct marketing in hospitality
14b. |
industry.
15.a. | Appraise the role of employees in Internal marketing.
5 (OR) K4 | COs5
15.b. | Discuss the various steps associated with service delivery.
SECTION -C (30 Marks)
Answer ANY THREE questions
ALL questions carry EQUAL Marks 3 x10=130)
Module | Question . K
No. No. Question Level co
1 16 Elaborate on the value chain linkage in hospitality x1 |coi
industry.
2 17 Discuss in detail about the marketing environment, K3 |CO2
3 18 Write a detailed note on the hospitality products. K3 :CO3
Justify the significance of public relations in hospitality
4 19 marketing. K4 1 CO4
5 20 Debate on the role of customers in relationship marketing. | K4 | CO5
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