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SECTION-A (10 Marks)
Answer ALL questions

ALL questions carry EQUAL marks (10 x1=10)

Modul
e No.

Questio
n No.

Question

K
Level

CO

What is Social Media Marketing (SMM)?

a) Only about sharing photos

b) Promoting products and services using social medla platforms -
c) Only focusing on email marketing

d) Creating blogs on websites

K1

CO1

Which of the following is NOT a Social Media Platform?
a) Facebook b) Twitter
c) Instagram d) Google

CO1

Which type of YouTube content is most commonly used by
brands for product promotlon?
a) Memes

{ b) Tutorials, reviews, and unboxmgs

¢) Comedy skits
d) Fan edits

K1

co2

Which of the followling is the second largest search engine?
a) YouTube b) Google ¢) Yahoo d) Yathra

co2

Which messaging platform allow us to send text, image, audio,
and video to friends, relatives, colleagues, and customers?

a) Facebook ' b) Quora

¢) Pinterest ' d) None

K1

CO3

What is the purpose of Instagram Reels in marketing?

a) Ignoring short-form content

b) Creating quick, entertaining videos to engage followers
¢) Disregarding product photos

d) Avoiding influencer interactions

COo3

Twitter is anl based communication platform.
a) Email b) SMS
c) OTP , : d) Chat

K1

CO4

Why is LinkedIn considered an essential tool for job seekers?
a) It focuses on sports news

b) It only shares memes

¢) It provides job listings and networking opportunities

d) It’s only about entertainment

CO4

Which of the following is a quantitative method of measurement?
a) Customer opinions b) Product reviews
c) Star ratings ‘ &) Descriptive feedback

Kl

COo5

10

‘What is the primary purpose of customer reviews on e-commerce

websites?.

a) To increase product price

b) To reduce return policies

¢) To provide feedback and guide other customers

COs

d) To generate more ads

Cont...



Page 2

23COES522N
Cont...
SECTION - B (35 Marks)
Answer ALL questions
ALL questions carry EQUAL Marks (5 x7=35)
Module | Question K
No. No. Question Level | €©
Explain the importance of social media marketing in the
11.a. L
digital world.
1 {OR) K5 | CO1
11.b. Outline the characteristics of Blogging.
12.a. | List the video editing tools used in social media marketing.
2 (OR) K4 | CO2
12.b Analyse - how marketer measures the success of a you tube
- campatgn?
13.a. Identify the do's and don't in Facebook marketing.
3 (OR) K3 | CO3
13.b. Construct the ideas to become an influencer on Instagram.
14.a. Examine in detail about the insights for Twitter analytics.
4 (OR) K4 | CO4
List the steps to create LinkedIn profile in social media
14.b.  SHP:
marketing.
15 Make use of customer reviews on social media that influence
- brand perception — How.
3 (OR) K3 { COs5
Develop the concept that why is it important to measure
15.b. . X . \
performance in social media marketing.
SECTION -C (30 Marks)
Answer ANY THREE questions
ALL questions carry EQUAL Marks (3 x10=30)
Module | Question . K
No. No. Question Level co
1 i6 Discuss the strategies of social media optimization used in K6
social media marketing. COl
2 17 Assess the current trends in You Tube marketing in. 2025, K5 | CO2
3 18 Explain in detail how to create Instagram account and the types ks | cos
of Instagram account.
4 19 Analyze the role of _Lmkedln groups and communities play in ka | cos
network and marketing.
5 20 List and explain the tools used to measure social media k4 | COs
performance.
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