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PSG COLLEGE OF ARTS & SCIENCE
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BVoce DEGREE EXAMINATION DECEMBER 2022
(Flfth Semester)

Branch - FOOD PROCESSING TECHNOLOGY

FOOD PRODUCT DEVELOPMENT

Time: Three Hours o - Maximum: 75 Marks

SECTION-A (10 Marks)
Answer ALL questions

ALL questions carry EQUAL marks | E (10x 1=10) |

is screemng new-product ideas in order to spot good ideas and drop poor ones as
soon as possible. : : _ S

(i) idea generation‘ | (ii) concept development and testlng
(iii) idea screemng ~ (iv) brain storiming

. A new product is one, ‘which is percelved asanewby

(i) consumer _ (ii) product
(iii) idea ' (iv) material
A structured session is an excellent source of ideas.
(i) idea ‘ » (i) pretotype
(iii) brainstorming - (iv) discussion
The product development proeess is composed of the steps that transform a product ___ into
marketable merchandise. ' ' -
(i) concept (ii) idea
(iii) plan o (iv) need
The human analysis of the taste ,smell ,sound, feel and appearance of food is called
(i) sensory evaluation : ~ (ii) taste panel
(iii) taste bias - (iv) volatility

rating test or acceptablhty test where samples are tested to determine their
acceptability or preference. »

(i) Hedonic scale _ (ii) rating scale
(iii) nominal scale (iv) composite test

Intellectual property rights (IPRs) protect the use of information and ideas that are of __

(i) Social value | ~ (ii) moral value
(iii) commercial value (iv) ethical value

Marketing is a process which aims at

(i) selling products (ii) satisfying customers
(iii) maximizing profits (iv) producing
FSSATI has come out with draft regulations for .~ food products.
(i) Grain | (ii) Inorganic
(iii) Organic : : (iv) Vegetarian -

10 FSSAI has set up a scientific panel on

(i) final regulatlon on food fortification

(ii) preparing strategies to address malnutrition

(iii) Boosting production and consumption of fortified foods
(iv) All the above
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' SECTION - B (35 Marks)
 Answer ALL Questions S »
ALL Questions Carry EQUAL Marks . (6] X 7=235)

11a Discuss the charactenstlcs of new product development SR
o ' OR : -
B b Classify new products with suitable example.

12a ’Explam the process of idea generation.
: - OR
b State on stage gate process. = '

13a Narrate on sensory quahty of new product
’ _ OR o '
b Summanse the parameters to test the shelf hfe of the new food product‘7

‘14 a Describe the marketmg steps in food product development
. . OR .
b nghhght the 31gruﬁcance of IPR.

15a D1scuss the importance of labeling design and barcode for new product
’ OR : _
b Brmg out the matenal< for packagmg new products?

' SECTION - C (30 Marks)
Answer any THREE Questions

ALL Questions Carry EQUAL Marks (3 x10=30)

16 Justlfy the need for developmg new food products that aligns consumer s need.

17 Elaborate on types and stages of food product innovation. _

18 Elucidate the role of panel members and guidelines to conduct sensory evaluatlon

19 Appralse the market analysis process in food product development ’

20 Determme the recent trends and opportumtles m the food processmg 1ndustry
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