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' Answer ALL questtons S R
ALL questrons carry EQUAL marks (10 X 1v = 10)

is the presentatlon and orgamzatton of products in both the store and on drsplay to v' | . ' i

' arouse customer interest and convince them to buy and return to the store o
(1) Apparel Merchandlsmg ,_‘_ = ; ; _ (11) Visual merchandlslng R R SR
(nt) Onhne Merchandlsmg : o (1v) D1g1ta1 Merchandrsmg 2 SRACRTEA

L The well deﬁned strategy that auns to 1nﬂuence customer dec1s1ons msrde a store thus 1t 1s _f L

R _crucialfor T
S (i) Visual merchandxsmg S Marketing

(111) Retall marketmg : (1v) All the above if o

The three key players in, the store desrgn are

(1) Vlsual Merchandlser, Interior Design, Archltect S RS
. (if) “Operations manager, Visual Merchandiser, Arclhtect et e
(111) Buyer, Visual Merchandlser Intenor De31gn - AR
(w) None ofthe a:bove PR FE TP s

o .4 The retaller use Vlsual merchandxsmg for L
(1) To attract customers and in¢rease sales and serV1ce ratmgs
(11) To keep products more orgamzed S
(m)To have a better socral medla presence (1v)All the above

The key to successful store v1sual merchandlsmg O RS
(1) suceessful hghtmg, ol : (u)successful ﬂoor space
(m) successful srgnage f_ PR (1v) all the above

6 The most effectlve tools to present fashron trends is” SO .' e e B T
o (1) Props (i) Slgnage (111)Mannequ1ns (1vlalltheabOVe L

R 7 The mam mtentton of all product dlsplay 1s o - i B
. (1) to’ protect store fashlon view pomt - (11) to show the new merchandr‘ trends” 0
(111)to msp1re the customer to. browse - P

Btuld on each 1tem w1th merchandrse to dlsplay sultable brlghtly colored ltems as add-on sale IR
products Use accent hghts for featured products, smce hght attracts attentlon 1s called as el

- (1) Merchandlsmg Plan ,
'-."(111) Visual Merchandlsmg Plan :

: The 4 key elements of v1sual merchandrsmg are . L :
() Store exteriot, Store layout, Store 1nter1or and 1nterlor dlsplay
(i) Store, Shop, Enterprise and Mall R
B (iii) Store, Shop, Retail Market and Mall
o :_’-.‘(1v)None ofthe above ST e e T L T
‘. 10 A 1S anythrng mstalled w1th1n the retall space to dlsplay 1tems such as rotatmg'
S ,racks shelves or tables o 3 A '
- (1) Standard rack py (u) Store ﬁxture (111)__L1ght (rv) All the above
i ,SECTION B (35 _Marks ‘;; T
TR ~Answer ALL Questions AR RN e
e o ALL Questlons Car'ry EQUAL Marks (5 X 7 '}‘35) R R
a State the purpose of Dlsplay, colour and texture R ERTEE RN TN R KR

b StatethelmportanceofMarke‘tSurVey : S

’ (11) Marketlng Plan
(1v)' Product1on Plan

Cont 'v :




fPa aStatethe ElementsofvlsualMerChaHdlsmg\ LT

o aDlSCuss aboutFashlonAccessones wan
~:b. Analyze the current trend and trend fabrics. .

b Discuss about the Mannequins and aternaves o the marnequins,

| ORI e
| b State dlsplay techmques in v1sual merchandlse f
T f’_,_a Explam about Pomtvof Purchase dlsplay

bEplbtthfasmhw S S

 SECTION-C(30 Marks""-
EHro Answer any THREE Questlons

16, :'?f-Analyse the varlous types of dlsplays S
S 1 7. ';Compare the varlous dressmg ﬁxtures f '_

' 1 8 . .»,§'>‘5Ana1yze the role of attentlon gettlng dev1ces

20. | _'Predlet career opportumtles 1n v1sua1 merchandlsmg

ALL Questions Carry EQUAL Marks Gl 0= 36)

L Wnte about the v1sual merchandlsmg and the changmg face of retall.-" AT




