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. SECTION-A (10 Marks)

ALL questlons carry EQUAL marks EETR _ ‘(10. X 1 =10) S

L :What is Inforrnal deﬁmtlon of SEO‘7 BRI s
o a) Small nice for Google ~b) Smell nice: for Google _
‘ c) Smell nice for Yahoo e d) None of the above S

R 2 The - .' is the destmatron to wh1ch that hnk text will take the user S
P a) Lmk URL b) Llnk text . C) Lmk Lme o d) None of the above

‘;3. 3 The revenue model adopted by search engmes whereby the advertlser pays Only .
.- when a user chcks onanad.

. @ ; b) SERP ) SEO g None ofthe above
i 4 N _f . are the areas to the left and nght of the homepage to dlsplay ad
PR a). Skyscrapers b) Leader board c) Islands S d) None Of the abovc '

5. Whatis the full form of SMM? -
" a) -Social Market marketing . - b) Social Medla marketlng
c) Socra] Medla Management ~d) None of the above K

6. 7 isa great way Of catchmg people S attentlon in socral medla
a) Text : b) Emotlve ‘ c) Imagery d) None of the. above ‘ !

‘ ;7'. ' Whlch socral network is con31dered the most popular for soclal medra marketmg‘7 :
a) Facebook b) Twrtter c) Lmkdm ‘ d) WhatsApp o :

8. ,What is "social medla Optlmlzanon"? ’ R T
" a) Creating content whrch easrly creates pubhcity via social networks-
b) ‘Writing clear content. L
. ¢) Creating short content Wthh is easﬂy mdexed
- d) lerng peOple to create content for socral networks

L 9. The process Of measurmg, collectmg, analyzmg, and reportlng the behavror of
" yisitors on a website, in order to understand and optimize web usage: Ry
: "a) Analytlcs - b) planmng . c) Assertlveness s d) Al of the above L

L 1"_10 In mobrle marketrng, the full form of LBS is S
' a) List-based service - T .' b) Locatron-based servrce o
) Lead—based servrce o d) None of the above

P SECTION ’
o .Answer ALL questlons e L N e e
o ALL questrons carry EQUAL Marks (S x5=25) .
11. ‘a) Elaborate on concept Integratlon as a pnnclple is crucral to effectlve d1g1ta1 B
marketrng FET B T S PR T o
b) Apply the 5P model w1th an exarnple and explaln PR T
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12 a) DlSCllSS key beneﬁts of pald search and factors to con31der that contnbute ‘-'J SR
towards the quahty X R S -
OR
b) Explaln the Analyze stage 1n a DDA process

13 a) Explaln four v1tal steps that comprlse an effectlve emall marketmg process
b) How do you create a profess1onal Lmkedln proﬁle and part1c1pate in Llnkedln e R
groups to expand your network‘? S ‘ S SIS R

l4 a) How facebook helps 1n dlgltal marketmg? Explaln the strategles for choosmg a :'
facebook Ad R . el S
_ RS, OR e o
b) State how mobxle use: has taken off and why thls presents such a great
' opportumty for dlgltal marketers‘7 l T T

_l 5, a) D1scuss how GA operates a constant system of collectlon, measurement and

LN analy81s of webs.lte data Bl ST T T e

}'f:b) Explaln the mam factors to keep 1n m1nd at the begmnrng of your planmng IR
process . : SR AN o

L Answer ALL questlons ERTNY
he, f'l .. ;}j. o ALL questxons carry EQUAL Marks (5 X 8 40)

L 16 a) Elaborate Vanous stages of SEO process 1n deta11
OR '~ -
b) Explam 31 pnncrples in d1g1tal marketlng

: “'.17 a) Elaborate on Four Stage PPC process w1th dlagram | "",,-; A

/:" VAR

b) DlSCllSS benefits and challenges faced by drgltal advertlsers Explaln second R
stage of DDA 1terat1ve process : S K R o

e : j’18.- a) Elaborate on process of Emall marketlng uv1th examplev g sy
b) leferentlate between.personal prgtl'lles and buslness Facebook pages Elaborate

i 1 9 a) DlSCUSS how the soc1al medla channels supportmg dlgltal marketlng

b) Explaln the ways 1n whlch you ca?llbptlmlze your content for a mobtle audlence

Lo f.'20 a) Explore four key stages of the ongomg analytlcs process
b) Explore the strategy and plannmg process adopted by dxgltal marketers for
dlgltal marketlng o . e IR S




