‘Name' the"bas1c concepts of brand 1mag¢"
‘ (1) Cogmtxon and attxtude

i 1)?"‘" Attltude, management and 1dent1ty
(1v) Perceptlo ma agement

" Answer ALL Questxons

ALL Questlons Carry EQUAL Marks

jat “are used to
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Orgamze the fashlon brand from lllXUry\to mass, D

. OR*
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Explam the terrn consumer brand engagement ’_ L

Analyze the elements of brandmg - ;,
| OR

Evaluate the brand awareness of the fashlon consumers

| SECTION c i3 Marks‘ EETUEEE
- Answer ALL questions - . -
ALL questlons carry EQUAL Marks s

Elucrdate the usage of brand elements to bulld 1mage and personahty

o OR
Assess the power of fashlon brands

Dlﬁ‘erentlate the twentxeth and 21St century fashlon consumptlon envn'onment.-': : S

: ‘OR ",
Enumerate the strategrc 1mpllcat10ns of luxury brands

Appralse the natlonal and Internatronal fashlon brands S

Plan the fashron brand portfollo

Construct the steps m creatmg brand names and protectmg trademarks

~OR

Demonstrate the steps in managmg the brand hfe cycle .




