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MCom(CA) DEGREE EXAMINATION MAY 2023
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o Branch COMMERCE WITH COMPUTER APPLICATION

MARKETING MANAGEMENT
Time: Three-Hours . Maximum: 50 Marks
o SECTION-A (5 Marks) | |
Answer ALL questions

ALL Questlons carry EQUAL marks (5x1=5)

| Marketmg utlhty eonsxsts of
(i) Price : - (i) Place prlce
(iii) Product, place, prxce proﬁt (iv) Product, price, place, promotlon

~ The usual source for new product is

(i) Marketing research © () R&D : .
(iii) Aemdental discoveries (1v) Serendipity and formal processes '
Selling the same product at different prices is known as_

(i) Price lining - (ii) Dual pricing

(iii) Geographical prieing T A(iv) Monopoly pricing

The direct channel has the limitation of _ .

(i) Marketing explmtatlon (i) Commumcatlon

(iii) Control - - (1v) Cost

A market with whlch of the followmg characterlstlcs would generally be less
competitive? ‘ o
(i) High barriers to entry
(ii) Lots of potentlal substitutes exist
(iii) Strong bargaining power among buyers
a (1v) Strong bargammg power among supphers

SECTION - B (15 Marks)
Answer ALL Questions

' ALL'Questi'ons Carry EQUAL Marks : (5 x3=15)

' ‘leferentlate marketlng and selhng
o - OR
f ,Explam the feamres,of modern marketing._

Dlscuss the market 1nformat10ns
, o OR
' State the 1mportanee of marketmg le

_'Explaln the pricing strategy of a new product
: OR
, Brieﬂy explain about\‘-Skumnmg pricing’.
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Dlscuss ‘the factors to be cons1dered while selectmg a suitable distribution
channel. "

. " OR
Brieﬂy discuss about ‘LogiStics’. '

DlSCUSS the main objectlves of sales promotlon
v - OR :
Deﬁne advertlslng and brleﬂy explain advertlslng media.

SECTION -C (30 Marks)
Answer ALL questions

ALL questions cary EQUAL Marks (5% 6=30)

Define marketing environment. Explain bneﬂy the vanous factors of marketlng ,
environment. :

_ OR :
Enumerate on ‘Recent innovations in modern marketing concept’.

Determine the object of Market Segmentatlon and erte the bases of Market

- Segmentation.

" OR

“Explain the process of marketing research.

Explain the steps 1nvolved in new product development
OR
Enumerate the strateglc conmderatxons in the Product Llfe Cycle concept.

Explam in detail the importance of distribution channel
- OR L
Elucldate the concept of ¢ Supply chain management’ o

" Briefly dlscuss promotlonal campalgn w1th examples

. OR .
Describe ‘Green marketing’ and ‘Onhne marketmg and its 1mportance
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