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SECTION-A (10 Marks) | |

| - Answer ALL questions
~ ALL questions carry EQUAL marks (10x1=10)

. What is more important in brand equity?
(1) Quality (i) ‘Quantity .-

(iii) Customer perception (iv) Customer experience

. Which of the following car brand no longer exists?
(i) Maruti Suzuki . (ii) Tesla
(iii) BMW . (iv) Hummer

. When companies combine existing brand with new brands, brands are
called___ o B .
(i) Parent brand ~° -(ii) Product extension

(iii) Brand extension (iv) Sub-brand
. Amul Masti Dahi is an example of : -
(i) Line extension : (ii) Brand extension
(iii) Category extension ~ ~ (iv) Brand discontinuation
. Brand picture is based on which one of the following?
(i) Brand value - (ii) Brand mission
~ (iii) Brand vision " (iv) Brand image

. While detérmining- levels of préferences of consumers in relation to the criterion,
researchers come to know that mostly consumers give priority to the brand due to
its : o o

(i) Customer service : (ii) Consistent performance

(iii) Price value relationship (iv) Accessibility

_ When the same brand name holds several products in different markets, it is
known as the

(i) Umbrella brand  (ii) Source brand
(iii) Multi-brand ~(iv) Range brand -

. Which of the following is the indicator of brand strength?
(i) Brand reputation (ii) Patents and rights
(iii) Perceived brand values (iv) Growth rate

. Which of the following is a “concise statement that summarizes brand’s
commitment or promise to target consumers and actively communicates the -
advantage over competing brands”? :

(i) Vision statement (i) Missioh statement
(iii) Positioning statement (iii) Value statement

10. Which of the following is the characteristic of personality of a brand?
(i) Logo (ii) Packagipg ’
(iii) Color - - (iv) Durability
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SECTION - B (35 Marks)
. Answer ALL Questions
ALL Questions Carry EQUAL Marks

: Explam the characteristics of brand.

(OR)
Explain the anatomy of brand

State the 3C’s of Positioning,

(OR)
How do you measure the brand equ1ty‘?

A .Explam about post purchase behaviour:

(OR)
Outline the steps involved in selection of brand.

State the 1mportance of umbrella brand :
(OR)
Explam the beneﬁts of hne brands.

‘ Explam about the experiential brands

(OR)

‘ 'State the advantages of brand extenswn

SECTION - C (30 Markslr

Answer any THREE Questions
ALL Questidns Carry EQUAL Marks

Discuss the brandmg challenges and opportumtles. :
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- Cont...
(5x7=35)

. (3x10=30)

Analyze the steps mvolved in the process of brand posrtxomng

Discuss the consumer buying decision process

' -Classrfy the vanous drmensrons of brand 1mage

DlSCUSS the stages of brand 1mage with su1table example



