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For sustainable development my name is Aradhna Malik and | have been going through this
course with you today is the last class that we have for this course so | am going to be sharing a

few things with you in this course and those are you know we wind up a little bit.
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We do the stock we have talked about various things we have talked about the different types of
communication that we can have we have talked about what sustainable development is we
talked about how it plays out we have talked about how you can strategize communication we
will just wind up with a typology of communication roles in the strategic strategy making
process and then we will talk about a few challenges to strategic communication for sustainable

development and then we revised whatever we did.

And then | will show you some very interesting examples of how strategic communication
initiatives have been used in promoting sustainable development in different sectors and that is
how we will finish so | will go through this very, very quickly now when we talk about
communication rules we have talked about what happens you know how we make strategies and
all but how are we essentially you know what are we doing in our roles as people who are
communicating we are talking to other people that is what this part of the presentation today

deals with.

And see the role of the top management this is from a paper by moss and wannabe and you know

the role of the top management the role of the organization's members the communication style



they adopt and the communication orientation are discussed here so if the top manager behaves
like a commander if the communication will be unidirectional and the role of the organization's
members the people who are listening to the commander will be soldiers the communication
style will be unidirectional one-way communication | have used the abbreviation C-O-M-M
because of lack of space if | write the whole word communication then the table goes down so
just to keep things readable | have used C-O-M-M for communication here in these this

particular slide.

The objective is to inform and impel action in times of crisis in times of you know immediate
where we need immediate action unidirectional communication works best where we have
deadlines to finish where we have to implement and implementation of policies is different but
when there is a crisis we just need things done at that time the person in charge of the whole
activity could be an elder in the community could be a senior member of the community could

be the most influential member of the community could be anyone.

So the top management or the person who is handling the whole show will have to take on the
role of the commander and the people who are implementing or who are you know going to do
what needs to be done will take on the role of soldiers and it will be primarily one-way
communication and primarily with internal stakeholders with limited communication with
external stakeholders we do not need to tell the rest of the world what we are going to do maybe

there is a flood in the village what do we need to do we need to save lives.

Number one priorities is to save lives we need to get people out first is saving life second is
saving priority the sorry property so you know we first save lives we just say get out leave your
homes move out move to a safe region we cannot have discussions with the community at that
point explain the pros and cons all we have to say water is coming you will die if you do not run

for your lives.

So that there is a you know this is the arrangement we have made there is a boat waiting get into

the boat and go so that time it is unidirectional so the coach when we need you know in different



at certain times we may need to play the role of coaches people who are directing the whole

effort may need to play the role of a coach and the organization's members become layers.

So it is inspirational we need to motivate people we need to tell people that look if we do not you
know if we do not look after our environment we could have floods we could have fermions you
know we could have we could have a drought we could we could lose our land the lands fertility
will go so please do the first instances go do it number two in the second instance we are saying
please do it because that is the message that is going.

So it is a two-way communication the objective is inspirational the objective is to persuade and
encourage action we are not forcing action we are not asking people to do something we just
saying that this is why you should do it if you do it you will stand to benefit so it is oriented both
to internal and external say stakeholders and it is aimed at communicating the vision again | am
taking it out of the context in which this paper was written we need to you know this these are

things that we can implement even in the field.

So it is oriented both to internal and external stakeholders people who are actually going to be
affected by the activity that is being suggested and people who might be contributing in terms of
resources in terms of time the external people who might be getting affected tangentially not
directly so it is aimed at communicating the vision the direction of the activity that is going to
take place or that is being requested to be done then boss or subordinate that is another role that

you know the way we communicate.

Another role that could come to the fore would be again boss and subordinate informational
objective is to inform and explain primarily one-way communication receptive to
communication the communication orientation is receptive to communication from external
stakeholders to 8 decision making there are people who want to invest in communities that need
help they have time to offer they have money that they would like to put in there.

So at that time you know when we are taking the views of the external stakeholders and we are

taking them to the field again this is totally against what | have been telling you right from the



beginning I am insisting on participation but when somebody is investing money they need some
things done we can communicate the abilities that the concerns of the community to the people
who are putting in money but at times you know we need to give them | mean if they are putting

in money we have to give them what they want otherwise they will not invest money.

So there are certain things that need to be done to satisfy the people who have pumped in money
also people who have pumped in their efforts also people who brought in a new perspective to
the area also need to be satisfied their goals their ideas also need to be implemented, so again
you know first I mean and again it is a way it is a dance of communication sometimes you hear
one person one side of the story sometimes you hear the other side of the story but you take a

decision based on both sides of the story.

So here the person making the decisions is receptive to communication from external

stakeholders
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To aid decision-making then sometimes we adopt the role of facilitators so we become the

organization's members become participants the people who are actually doing things in the field



become participants and the role here or the communication style is enabling style the objective
is to inform and explain again primarily one-way communication in participatory communication
we are getting the information people are going to come up to us and ask us why tell us why
should I do this why should I be careful about the environment why should | you know but take

care of my environment why should I not use plastic bags stuff like that.

So at that time it is again information so the idea is to inform the idea is to encourage people
again through explanation this is different from inspirational would appeal to people's emotions
here enabling would appeal to people's logic this is why it is not only for your future generations
for yourself also this is why if you do if you if you use too much of plastic you bury it in one
corner of the field you will find that it is it remains the same even after two years as opposed to

you using paper bags which will be consumed by the soil which will become part of the soil.

You know in the next in a reasonable amount of time maybe after six months if you dig out the
same place you may not find paper you will just find soil or you find the paper has been eaten up
or has disintegrated it is become part of the soil, so again you know we enabling is more
appealing to the logic it is appealing more to the logic of the people than emotions it is oriented
both to internal and external stakeholders emphasizing on mutual understanding here the idea is

understanding not emotions.

When we talk about coach and player we are also looking after the emotional aspect of people |
mean human beings are so complex when we are dealing with each other I am not just a machine
| am not just a resource | am not just going into do things | am not dealing with machines I am
dealing with humane motions | am dealing with human aspirations | am dealing with human

energy | am dealing with human modes | am dealing with the whole bunch of things.

So | have to appeal to every aspect of human behavior then the last one is sponsored sometimes
when we talk to people we have to adopt the role of sponsors and the people who are going to
take action will become the entrepreneurs and the role is motivational the objective is to inform
and motivate people to do new things to come out of their shells to look beyond whatever they

have been doing.



So it is inspirational it is motivational to way upwards and down, so we talked to everybody hope
and you know the communication goes the in all directions here and it is oriented to internal
stakeholders to facilitate performance and stakeholder views to find out what they can and
cannot do what they are open to and not open to doing and then encourage them to look beyond

whatever they have been doing so far and do something new.

Okay so that is sometimes as communicators as strategic communicators who have the energy
the willingness and the resources to go and do something in the community this is something this
is the role we have to adopt and that is how we can strategize our communication when we use
you know we use these or we put on these hats at different points in our communication with the
community and again you will say throughout this presentation you have been talking about

throughout your classes you have been talking about myself and the others.

| am talking from that perspective because many of us are outsiders to the communities we want
to service and we need to become insiders as true insiders we cannot really you know many
times we are not able to see beyond whatever we are doing because the problems are so complex

there is inertia, there is this.

This weight of the experiences that we are going through that are connecting us so tightly to the
community that we are a part of that we cannot separate ourselves we cannot lift up or we cannot
you know get out of that milieu that environment and see things from a different perspective and
that is why | have adopted this, this you know self and the other type of view that | have been
taking right from the or, or you know the, the voice that | am doing take in communication terms

we call it voice.

So the voices of self and the other where | have taken myself out of that situation and I am
talking about we going into the community, we doing this for the community but the whole idea

centers around participation.
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Challenges to using strategic communication for sustainable development some challenges are,
how can | change be created in the symbolic function attached to some aspects of use, so that
without attacking strongly-held values changes of use could become desirable. We when we go
into the community we do not want to change things that are already happening there we do not
want to you know we do not want to challenge the culture, I am sorry, we want to change things

but we do not want to challenge the existing structure.

So that is a big, big challenge here what do we do in order to make the change acceptable in
order to make the proposed change non-threatening to, to the existing culture of the community
we want to service. What can we learn from the existing experience about the design of
communication strategies that can help us effect in knowledge the attitudes and the behavior of

people in relation to the notion of use?

What can we do in order to integrate with the existing structure the social structure, the cultural
structure, the work structure the way things are already happening again | will repeat this | have
been saying this right from sessionl, we cannot go into a community assuming that the

community does not know what its problems are they have not generated you know they may not



have generated solutions that seem like solutions, but we cannot go into a community assuming
that they do not know what they are dealing with they do not have the capacity to generate
solutions to deal with their problems the way and expert from outside can solve their problems
no, we cannot go into the a community thinking that we have to go into the community
understanding accepting the fact that the community is aware of its problems in a much better
way than any outsider can be informed about the problems of the community. The community

knows about its problems much more than an outsider ever can or ever will be able to know.

The second thing we must understand is that the community has tried its level best to work
within its limitations to generate solutions to its problems what an outsider may see as a problem
may not really be viewed as a problem by the community so we cannot go in as outsiders and say
| know what is best for you and I will do what is best for you, no that is not the way to go about

it that is not the way to ensure sustainable communication.
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To ensure sustainable communication going back to the typology.
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| cannot behave like a commander, | cannot behave like a boss, | cannot behave like even like a
coach the only and or | will sponsor be the role that will facilitate or that will ensure that
whatever expertise | am taking in or whatever willingness my positive energy that is going into
the community will be accepted will be the role of a facilitator, out of all of these roles the role

that works best in sustainable communication.

For sustainable development is the role of a facilitator nothing else works as well as this we first
establish a relationship with the people in the community, we become one of them, we see things
from their perspective we take their inputs on everything that we are even thinking about
regarding the community and then we move forward as part of the community no other role will

work. If we go in as sponsors then you know a hierarchy is created which no community links.

So we go in and we become part of them and that is when these relationships that we build with

the community help us understand what is really going on.
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Okay, how can we recognized leaders followers and potentially our most supportive partners. If
we go into a community there will always be people who others will listen to they will always be
people who will not want to voice their opinions, who will be too scared to offer an opinion and
they will always be people who will want to support the cause whether they have an opinion or
not and there will be a group of people that will want to oppose everything that a new person is
saying, so we need to identify who these people are, and that becomes a challenge.

Who is a leader who is a potential troublemaker in the community who can prevent the any
development efforts from going on who, who can who is really genuinely concerned about
helping the community so you know every group has it every community has such people so we

need to be able to identifying people engaged in different roles becomes a problem.
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How can we simultaneously work with government, people at large and the business sector
towards a revision of use of the strategies that are already being adopted by the community?
What can we do we cannot work in isolation | cannot go in as a social worker and say | am doing
this and | am doing that and nobody else knows what is going on. The government has, has it is
doing something in its own capacity the communities that the external stakeholders that the

communities within a village are connected to are doing their own thing.

The people the general population in that region is doing its own thing, so what exactly is it that |
want to do in my role has to be integrated with whatever everybody else is doing. Every you
know many families within a village these days because the, the social mobility people have
families living outside the village, so the people who are connected who have families with in
that village would have their own agendas. So as people who are completely disconnected from a
community we need to understand how these people are connected to the outside world what is
already being done, how can | take everybody together with me how can I fit into the different
agendas different visions how can you fit my vision into the vision of these different

stakeholders and how can | move forward with that.



How can we constantly increase the circle of partnership involved in the process who all can
become partners, world want to become partners who all want to contribute and how and why

and how can we sort of form this network.
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How can we develop this partnership in order to deal with ethically with the revision of use of
certain things of, so as to ensure as a consequence the active participation of all partners? We do
not want anyone to oppose our efforts, so what can we do in order to get the participation get
everybody on board get everybody involved in the process of helping the community become
more self dependent while conserving the environment while preserving environment. And so in
getting everybody board we need to find out we need to understand how we can develop this

partnership ethically so that nobody is offended.

What specific actions will promote a revision of use material that revision and establish new
cultural paradigms. When we talk about use we are talking about use of resources that the
community has at its disposal that and we are talking about the sustainable use of resources. So
what specific action swill promote a revision of use materialized at revision and establish new

cultural paradigms for a change in the way the resources are used. These are some of the



challenges strategic communicators face while dealing with communities, now at this point I am
going to take you through this is pretty much the end of whatever it is that |1 wanted to tell you

the new information that | wanted to give you in this course.

I will quickly take you through a revision we revised whatever we have done in the next maybe
5-7 minutes and then I will show you some very interesting resources that or examples of how
strategic communication is being used for sustainable development in different parts of the

world.
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So going back to whatever we have studied so far this is the whole presentation so | will end the

show here and | will okay, there seems to be some problem, yeah.
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Okay, and of course you know the bottom line is the principles of sustainability communication
this is something that we did in lecture 3, so you can go through this list again. Now let us go

through the whole presentation once again right from the beginning.
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Principles of sustainability communication

(Barnhait. 2009)

= Accountability of policies, decisions, actions,
products & performance

= Accuracy of information

= Completeness of information

» Comparability of performance

= Context for a claim

= Materiality (significance) of issues for stakeholders
= Reliability of information

= Responsiveness to stakeholders

= Stakeholder inclusiveness

= Transparency of information

We started with the definition of sustainability.
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a Post-modern view of development proposes that
development is:

Need onented. "Geared to meeting human needs, both
material & non-material *
Endogenous. 'Summm from the heart of each b
which defines its sovereignty, values, vision of the future’
Self-reliant: “Implying each soclcl‘rolm primarily on its own
strengths & resources in terms of its members’ energles & its
natural & cultural environment ”
Ecotoglc sound. “Rationally utilizing the resources of the
blosphere in full awareness of the potential of the local
ecosystems as well as the global limits imposed on present
& future generations.”
Based on structural transformations - In social relations, In
economic activities, in the spatial distribution of these
activities, & in the power structure.” .
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|
What is sustainable development?

» Continuing environmental and aconomic devel nt
towards the betterment of human Iife. - Discus
started with environment, moved on to economic
mpor.l & then its contribution to the betterment of

n life.

s “Development that meets the needs of the present
without compromising the ability of future generations to
En.ot "}?“! own Modi.' 100 Commmon Futam - 1007 Rapon of Wosl Comvimaon on

» “Societal process of exploration, learning and
LrANSTOIMABLION.” (udamasn & Mahwissn 2011 Pisshr of 4 2098)
® “In order for development to continue indefinitely, it
should balance the interests of different groups of
people, within the same generation and among
g‘onorations. and do so simultaneously In three major
terrelated areas-economic, social, and environmental.”

(Badbitirn A Thaearn JO0)
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* S
Four 'C's of Sustainable Development

(Hwtopote Unwersdy for Bustematie Devetpment, 2013)
m Engaging in context

= Raising consciousness

= Assimilating content

= Making a contribution
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Building blocks of sustainable
development i 1w

= Environment. "Balance between conserving and
protecting the environment and using renewable
resources”

= Economy:. “Creat(ing) equitable but viable
economic systems with an ethical basis.”

= Society: "Encourag[ing] equitability and
responsibility within social and cultural systems
and values.”
(Drteer VORT i uSesan 1990)
= Adaptability: "Continual adjustment according to
feedback 100PS." i s 1909)
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i

Thank You
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Models for public
participation in
sustainable
development

We talked about development we talked about approaches to development we talked about
sustainable development we talked about DV four C's of sustainable development we talked
about the building blocks of sustainable development then we moved onto models for public
participation in sustainable development and | must tell you that this is the most important aspect
of any effort that we put in for sustainable development public participation, participation of all
stakeholders is the one if you want to know what is the one thing that makes the world go round

in the field of sustainable development it is participation.
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Technocratic Model v s

“‘Assumes that technical decisions be left to
‘experts’ in science, engineering, industry, &
government, and allows no role for public
participation or oversight.”
Criticisms:

Seems undemocratic

Seems to not take into account the contextual

contingencies & risks being faced by the affe
parties

Belter informed stakeholders and people
affected are likely to reject this approach
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* JEE———

One way Jeffersonian Model v

= Transmission of relevant technical information
by experts to non-experts with the explicit aim

of empowering the non-experts to facilitate their
own development
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Interactive Jeffersonian Model v

» "Technical experts communicate their expertise
to the public, and the public communicates its
values, beliefs, & emotions to technical experts.
Thus while the public adjusts to expert
knowledge, experts adjust to public
sentiments.”
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'__
Social Constructionist Model .

= “We do not or should not - develop a policy in
private by some arhetorical means and then,
through rhetoric (‘the function of adjusting ideas
to people & people to ideas’ - Bryant in
Waddell, 1995), attempt to impose that policy
on our fellows.

We talked about different models technocratic model one way Jeffersonian Mardi interactive

Jeffersonian model social constructionist model.
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Communication
for
Sustainable

Development ﬂ
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*
How is communication related
to sustainability?

s Communication forms the medium or
bridge between availability of resources
and utilization of those resources by the
stakeholders (or translation of those
resources into benefits for stakeholders)
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L
" Blalogue !acmtates development through...

(Modhoytuk 2007)
Consclentization: “The rrocou of developing a critical
awareness of one's social reality through reflaction and action.”
Shared knowledge: s created when °. . Insiders and outsiders
of the community meet in an informal and interpersonal
communicative comm 1o achieve desirable development in the
local area through ‘knowledge generation, knowledge
acquisition, and knowledge nhmng (Wt (804 Moyt 2007
Empowerment: 'Pchmc energy required for human
dovelopmom and Change.” e we o sess wor

Liberation: occurs when “... Individuals engage in dialogue with
an aim 10 create a 'solid sense of self, an active concem for
one's self in relation to others’ 50 as to achiave ‘meaningf
human f".ﬂon‘hip' (Wi T Rl 2007

Self reliance; “involves people putting forward their vi
in an attempt to identify the needs of their community
theu voices translated into ‘community ... agendas’
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Communication about sustainability

(Facher ot 8l J08)

= ‘Refers to processes in which information, interpretations, &
opinions regarding sustainability issues are exchanged &
debated”

» Function: "Deliberation; production of intersubjective/ shared
concepts/ frames”

s Assessment of effectivenass
Amount of attention 1he issue receives from the mass media’

Borbael W g B B T e 0w
Who has access 10 the discourse and [who) iInfluences the
TTMING PIOCHOBE " s & bune 108 o e o 0 1

The extent to which the discourse in one subsystem (e g
sclence) Is compatible with discourses In other subsyster
the political system). & how likely 1t is to transfer import
from one subsystem 10 another 8o that, eventually. actic
sustainable development can be taken -

And then we talked about communication for sustainable development we talked about how
communication is related to sustainability we also talked about you know we talked about a

concept called sustainability communication.
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® JEE———
Sustainability & communication

(Oodermarn & Mohalsan, 1Y)

= “The necess 0?; of communication can be found in
the (anthropolo 2 circumstance that each
consclousness 1s Isolated, our neurophysiological,
cognitive, emotional processes are mutually
unobservable & there is no direct access to the
thoughts, attitudes, & intentions of the other. It is
through communication that ‘the interior is
exteriorised...’, that we can inform each other, that
we become social creatures. Communication is
lhus the principle of societal organization itself "

2007 = Godemann A Michelsen 2011)

“ “Suslainabtllly communication is thus a pr
mutual understanding dealing with the futur
development of society at the core of which
vision of sustainability.” (e & s 2011
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* S
Methods in sustainability communication

(Otdormarns & Mahbsan 2011)

= Social marketing:
“An approach in sustainability communication [in
which] the same principles in selling goods &
services can be used to support a process of
voluntary, individual behavioral change regarding
such social issues such as saving energy or
conservation.”

Rests on word of mouth communication

Then methods and sustainability communication.
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* S
Methods in sustainability communication

(Contd . ) (Godemann A Mchelen 20014)
= Empowerment strategies:

involves developing the competence to
recognize the non-sustainable activities & then
apply knowledge aboul sustainability to remedy
them.”
“‘Communication & participation together with
educational processes are meant to strengthen civil
society, promote individual engagement & support
political education processes that enable ind
to actively take part in shaping a sustainabl
soclety.”
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* S
Principles of sustainability communication

enhat 2000

= Accountability of policies, decisions, actions,
products & performance

s Accuracy of information
s Completeness of information

s Comparability of performance

= Context for a claim

= Materiality (significance) of issues for stakeholders
= Reliability of information

» Responsiveness to stakeholders
= Stakeholder inclusiveness
= Transparency of information

We talked about the principles of sustainability communication this is something that | have
repeated towards the end also, you know how sustainability communication can become most
effective and this is a paper by Bernhard, so then we talked about the approaches to sustainability
communication we talked about strong and weak sustainability then we talked about natural
capital we talked about sustainability communication and integrative approach, we talked about
the systems theoretical perspective of risk communication we talked about science

communication various approaches were discussed.

We also talked about these challenges to sustainability of challenges to sustainability
communication we talked about the sociological perspectives on sustainability communication
we talked about the symbolic integrationist perspective then we also talked about sustainability

communication as a controversially structure field of discourse.
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'._
Bottomline w.. w1,

» "The sociological perspective [...] emphasizes
the fact that the sustainability debate is not just
about looking for the best solutions of
sustainability problems but also about a
comprehensive norm-building process, a
restructuring of social interpretations of reality &
institutional practices. If specific ways of
framing problems define the range of possible &
legitimate ways of solving them, then the
question of which frames, images, & met
gain public acceptance is of vital import
the kind of policies & measures adopted!
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T ——
* S

Psychological aspects of sustainability
communication . s

= .. the problem is how to influence & modify
non-sustainable behavior patterns together with
those factors on which they are based, such as
values, attitudes, knowledge, motivation, habits,
social norms, as well as the structural or
contextual conditions of such behavior.”
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* JEE———
Concerns regarding psychological aspects
of sustainability communication s s,

» The discourse regarding sustainability is socially
constructed

m The social construction of the discourse regarding
sustainability is contextual and constantly changing
and is rooted in different cultures

» The above mentioned discourse (patterns) are
relatively new and as a result likely to evolve
significantly

» “If everyday behavior patterns are to be cha
is important to consider group and subgrou
specific constructions & mentalities.”
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N
Challenges to the perception & evaluation

of global environmental change w.w w1,

‘[Human beings] lack the requisite sense organs for detecting
many environmental conditions & changes. ? ] Other changes
are so minimal or gradual that they fall below the threshold of
‘just noticeable differences.” o.g. Climate change, or ozone
ayer depletion etc
Time be n cause & effect (a.g. slow release of poliutans
Into rivers and death of fish), & physical distance between the
effect and people (e.g. have nots realize some effects sooner
than the haves)
‘Small domom 10 the environment or Improvemaents are seen
as a 'drop in bucket' & the Rrowinq ‘stream’ accumulating
g::r u:m ;:'ctwomiokled. as is the dissemination of new

avior patterns to larger groups
The above confound understanding and Interactions
the systems dealing with the above and interfere with
that need to be taken to deal with emergencies & tho
required for the longer term
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T
* S
Determinants of environmentally relevant

& sustainable behavior s«
» Knowledge
s Indwidual lactors

‘Problems of peccaptibiity of snvirenmental conditons &
thanges
Risk construction

Understanding complex systems & the accompanying

procasses of Information processing
| Valus artentation

Alfludes

Personality charactenstcy

Habitual motives (e.g, egocenttism, altruism ot soc
responsibility)

Temporary emotions like foar of failure or hope for
whan pro-environmental actions are at stake
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N
Strategies & instruments for promoting

sustainable behavior ww.
= "Cognitive strategies try to influence cognition &
knowledge of environmental conditions & changes
by working with information & educational
approaches.”
Characteristics of SMCR (Berlo) can be understood and
managed
“Concrete feedback” added to SMCR
"Antecedent strategy (Leaming from models)
Prompts (e.g. posters)
L1 Self-defined or adopted goals
'Private or public commitments
= Behavioral strategies - “Consequence me
reward & punishment/ feedback
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® JEE——

Principles of information & communication

Kruse JO11)

‘n ‘Who is the communicator?”: Competence, credibility,
personal appearance, prestige, affiliation, etc

® ‘What is communicated?”: Content & design of
information. Accuracy, understandability,
Peraonalizau'on. esentation, connection to beliefs,
nterests & knowledge of recipients & stakeholders, &
ability to evoke emotion & stimulate action

s “Whatis intention or function of a communication
situation?”

Indirect request. “Presents facts, options, standards, &
objectives, (and] model behavior or feedback with no |
to persuade or make calls for action”

Direct request: "Meant to convince individuals abo
goals & present reminders, send appeals & encour,
commitment ”
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L] >
. Eﬁnc!ples o, |n’ormatlon & communication

(COmd ) (Kiuse, 2011)

» “What media is used?". Purpose for
communication and impact on target of
communication; Individual or mass reach;
Direct message or stimulation of discussion,
etc.

» “Whatis the desired success of
communication?” Assessment of impact in
terms of noticeable long term behavior ¢
or something else?
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Bottomline ... .,

= “Sustainable development implies a continual
process of changing human environment
interactions, a process that must repeatedly
focus on new objects that result from the
interdependencies between ecological,
economic, social & cultural conditions. [...]
Communication of & about sustainability in
society must prepare the ground for the multiple
& multidisciplinary use of strategies &
interventions to move people towards
sustainable lifestyles & behavior."
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S
Strategies & instruments for promoting

sustainable behavior wuw. s«
» "Cognitive strategies try to influence cognition &
knowledge of environmental conditions & changes
by working with information & educational
approaches.”
Characteristics of SMCR (Berlo) can be understood and
managed
“Concrete feedback” added to SMCR
“Antecedent strategy (Learning from models)
Prompts (e.g. posters)
Self-defined or adopted goals
Private or public commitments
= Behavioral strategies - “Consequence me
reward & punishment/ feedback
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® JEE—

Principles of information & communication

s, 2911)

® ‘'Who is the communicator?”: Competence, credibility
personal appearance, prastige, affiliation, etc

e ‘What is communicated?”. Content & design of
Information. Accuracy, understandability,
aonaltzaﬂmunmm. connection (o beliefs,
lerests & k @ of reciplents & stakeholders, &
ability to evoke emotion & stimulate action,

» “Whatis intention or function of a communication
situation?”

Indirect requaest “Prasents 1acts, optons, standaras &
objectives Jand’Lmodol behavior or feedback with no i
to persuade or make calls for action”

Direct request: ‘Meant to convince individuals abo
goals & present ramindars. send appeals & ancour|
commitment *
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-
. snlnculples o’ !n’ormation & communication

(Contd) (Miuse 2011)

= "What media is used?": Purpose for
communication and impact on target of
communication; Individual or mass reach,
Direct message or stimulation of discussion,
etc.

» ‘What is the desired success of
communication?” Assessment of impact in
terms of noticeable long term behavior ¢
or something else?
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Culture and sustainable development

(Pachan 2010)

w Culture acts as ... a medium that can give
shape to the communication and action that is
necessary so that sustainable development can
be achieved on ecological, economic and social
planes. In other words, the cultural dimension,
by means of reflection, development & change
in our values, forms the basis for sustainable
development, but also produces new cult
itself.”
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* SN
How does culture affect attitudes towards
sustainability communication? wayen s

u Power

= Knowledge: Traditional (What we know) vs,
expert (What we should know) vs. bureaucratic
(What we are allowed to know)

= Implementation of development policies:
Meaning varies with cultural understanding

= Accountability
s Timeframes
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® JEE—

Challenges to participatory communication

(Dagron. 2000)

s Communication is not information. Communication is
“sharing, being part of, entening into dialogue”

» “Ignorance of policy & decision makers [about] past &
current lessons

= Institutional agendas & red tape
» Shortterm timeframes

» The idealization of ‘community’
» Flawed evaluation practices

= Lack of high level communicators with the profile of
strategists
» The problem of evaluation and evidence - \Who
evaluates, and what, and how, and from whose
g::\spocuve (donors/ funders/ implementers or
eficiaries)?
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',_
Bottomline ... s

s Communities do not change because of the availability of
policies or opportunities, or even resources

= Attitudes do not change through one-way delivery of
information generated by experts

s Communities need to be involved, empowered, and given the
freedom to decide what they want, how they want it, and
when they want it

s Social and behavioral change comes from within and
therefore has to be motivated in and through communication,
not coerced through expert or referential power

» Development cannot be quantified or tangibly measured

a Dovhtlopmom Is a state of mind, and should be cons 5
suc

Resource: Mr. Dagron's lecture
hitps /iwww youtube com/watch?v=c2vulz0JTIE
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® JEEES———

Challenges to participatory communication

(Dagron, 2000

s Communication is not information. Communication is
“sharing, being part of, entering into dialogue”

® ‘ignorance of policy & decision makers [about] past &
current lessons

» Institutional agendas & red tape
® Shortterm timeframes

» The idealization of ‘community’
= Flawed evaluation practices

= Lack of high level communicators with the profile of
strategists

» The problem of evaluation and evidence - Who
evaluates, and what, and how, and from whose
g:;‘spectwe (donors/ funders/ implementers or

eficiaries)?
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Strategic communication

for sustainable

development
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® JEE——

Role of the communicator in development

(Wyga, 2011)

® “The strategist's role involves scanning the social,
political & economical environment for changes &
new developments, & determining its influence on
the organisation’s strategies & policies.

» The manager is responsible for the preparation &
implementation of communication strategy & policy
in clear messages to the organisation’'s
stakeholders,

m The technician, as a third role, is responsibl
the physical implementation of communicat
plans “
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Steyn & Puth’s Model
for

Corporate Communication
Strategy ..

Then we discussed the psychological aspects we talked about principles of information and
communication we talked about strategies and instruments for promoting sustainable behavior
we talked about culture and sustainable development we talked about challenges to participate
Rican communication then we talked about the strategic communication for sustainable
development the role of communicator we talked we discussed Steyn and Puth’s model for
corporate social responsibility and we discussed it in the we discussed it in the context of
sustainable development we talked about factors affecting attitude towards sustainability we

talked about culture then we discussed | am sorry | think that is a reputation.
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'xpp"cat!on of Steyn & Puth model in the

development SeCtOr wyw 2o

1. "Early identification of emerging Issues
Regular, formal feedback process
Feedback mechanisms
Analysis of issues/ risks
2 Emerging strategy (emerging risks/ Issues)- leading to
Identification of stakeholders
Impact on enterprise strategy
Response to emerging issues/ risks
How 1o manage risk/ issue
+  How to manage relatonships
5. Enterprise/ Organizational strategy (implications
enterprise strategy for communication manage
Our values
How do we want to be percelved by stakeholders

We talked about the application Steyn and Puth’s model in the development sector then we

discussed the tools of strategic communication.



(Refer Slide Time: 25:12)

Tools of strategic communication for

sustainable development i s

W&UOI @, enabling people to

ers © key factors of their physical, social,
economic & political environment & their
bnlordorondonco 50 that rising problems can be solved
competently.”

!Pxﬂ%mgm ﬁmmﬂnlﬁfll?] (DeyCom): “... is the
anned use of communication processes & media

products to support effective policymaking, public
participation & project implementation geared towards
social, economic, political & ecological development. It is
a two-way social interaction process enabling the @
concerned to understand key factors & their
Interdependencies & to respond to problems
[competently].”
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S
Tools of strategic communication for
sustainable development (Contd.) i s

= Formal education: “[Institutionalized teaching of
factual knowledge on physical, chemical &

biological inter-relationships of complex natural
systems, & their reactions to human
interventions at a local, regional & global scale.’

= Non-formal Education (NFE): “[Sharing of]
knowledge, values, social & communication as
well as entrepreneurial & technical skills
a process- & action-oriented way as to f;
sustainable development.”
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S
Tools of strategic communication for

sustainable development (Contd.) iz s

Vocational training: “Further professional
qualification & capacity building for planning,

implementing & monitoring sustainable
production & service provision process in all
sectors.”

Environmental communication (EnvCom):
‘Bridges the 'hard’ technical know-how of the
subject matter of environmental issues &
related ‘soft’ action-oriented practice & s
political processes.”
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| S
Tools of strategic communication for
sustainable development (Contd.) vz s

= Social marketing: “Focuses on marketing

techniques such as market segmentation &
formative research to maximize the
effectiveness of interventions for the purpose of
diffusion of innovations and social and
behavioral change for social development.”

m Civil society mobilization: “Information seeki
by and with people for the purpose of pol
change through participation by local re
& stakeholders.”
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* S
Key principles for strategies of sustainable

d%velo?ment (T2, 2008)
s People Centered

® Consensus on long-term vision
» Comprehensive & integrated
» Targeted with clear budgetary priorties

n Based on comprehensive & reliable analysis of present
situation & forecasted trends & risks, examining links between
local, national & global challenges

Incorporate monitoring, leaming & improvement
Country-led & nationally owned

Ht%h.lovol government commitment & influential lead
Institutions

Building on existing processes & strategies
Effective participation

Link national & local levels

Develop & bulld on existing capacity
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development oz xm)

N
Communication approaches in sustainable

activit
pr

molated from the rest of a

Conventional communication imnok communication
npptoooh approach

Managers focus on media & Monaom analyze the wider '
mm‘ggu & come up with :zlt Jonﬂgwod outcomes
.oxctln:‘g Ideas that capture the ategl

Focus on conving Interventions focus on goals,
Indwvidually while mim'ul sudiences & messages determine
sphere is not analyzed media

Communication is an end-of-pi Communication i f

Integrated
In a project from the J i

Content & message are
secondary & cannot answer ‘why'
of ‘what' questions

Target audiences are involved in
planning. interventions are based
on their values. |, their ‘why' or

AL
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N
Challenges to sustainable development
efforts i s

B Q_Qmmi‘:g: “As SD deals with science,
economics, law, business management, golmcs, &
human behavior, & their many tradeoffs

interactions
- Q&mgm%g: between what experts in the
above men elds & the lay public know &

understand about those technical dimensions of
sustainable development is often very large

. Emgkjmp_?gég_that SD triggers in non-rational,
.g. emofional & spiritual dimensions

» Risk element [which) is a frequent factor in SD,
es%&aﬂ as distinctions between passive/
uncontrollable or active/ voluntary are concemqg.'
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S
" Strategic communication helps sustainable

development by «i wm)

- 'Porsuad['mg} a country's decision makers to adopt new
Poncnos & bull[ing] constituency & support at the same
ime

. Slrengthen{lmg] the capacity of municipal leaders, NGO
representatives, & community-based organizations to
manage their economic, ecologic & social resources
sustainably

» Develop(ing] pannctshn{:s among govemments, local
communities. & NGOs to encourage people 1o work
together for change

» Motivat{ing) people, e.g. private sector CEOs &
engineers to adopt cleaner production technologles

" Rats[:ng] awareness & support for sustainable
development issues.”

"wr

For sustainable development the report by GTZ and we talked about the key principles for
strategies of sustainable development okay various things were discussed analysis of
stakeholders was there.



(Refer Slide Time: 25:28)

* SE——
Crnitena for successful indicator initiatives

I W I & e

« “Definttion of indicator sets through a public
participation or public stakeholder consultation

s Provision of indicator profiles that cover both
ecological as well as soclo-economic dimensions

s Institutionalization of the indicator inftiative In lerms
of effective laws & regulations. assignment of data
collection, monitoning & report preparation
responsibilities, & regular reporting.

» Integration of indicators Into decision processes *

So we talked about the stages.
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Analysis of the SItUAtION . s comsy 16 ey 100
» “What is sustained?
= Why sustain it?

= How is sustainability measured?
= What are the politics?”

"w




(Refer Slide Time: 25:32)

Stages &

steps in model development

(Vonnie, 1992, n Kety 1998)

R —

e

Step

Problem

Define time horizon; Identify reference modes.
Define level of aggregation, Define system
boundaries

Conceptualization

Establish relevant vanables; Map relationships
between variables; Identify feedback loops.
Generate dynamic hypotheses

Formulation

Analysis/
Evaluation

Develop mathematical equations; Quantify
model parameters

Check model for logical values; Conduct
sonsitivity analyses: Validate model

Policy analysis

Conduct policy experiments, Evaluate policy

experiments yag
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Companson of CSR Strategies

,rCommumcmon
| ideal (Grunig &
[Hunt, 1984 In

| [Morsing &

{ Schultz, 2008)

FCommunk:mon
Hdcal

M-ma A Idmu ?000)

| Stakeholder 'sukohotdor | Stakeholder
Information  response Involvement
strategy | nratoqy ‘ strategy
Public No-way ] Two-way
Information, | asymmetric | symmetric
one-way communication | communication
communicatio |
n

5 | .
sonsemaking | sensemaking | sensemaking
& sanse- | leading to leading to
giving | sense-giving | sense- giving

‘ in iterative

| processes.,
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mum 2000

5omparison of CSR Strategies (Contd.)

| Stakeholder
information
L stiosad /4

communication
Oopar!mcnw

| MM
wndorsement
of CSR
witlatives

Design
sppealing
voncept

Unnecessary

| Stakeholder
response

Identify
relevam
Latakaholders

Integrated
olameni of
surveys.

rankings &

e e s s

S i S ¢

‘Stakeholder
Involvement

relmtionships

| stakenotders |

e themselves
Involvad in ,
corporate CSR

Jmaschges ..
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-
What are strategic conversations?

(Whden Alurvte A Daroos 2000)

“Strategic conversations are | | a w-z of thinking about how
organizations address ltho‘r] oxternal internal questions *
A Museracow I PIA  Mass Moreta b "

“Strategic conversations consist of open Issue onented, fact-
based conversations between stakeholders, [boundary
spanning employees (BSEs)], & top management.”
“Strategic conversations [...] are oriented towards the
advancement of the company, to the creation of the future for
the business. You (in theory) meet with other people in the
organization to discuss issues of a different nature than
operational issues = Strategic conversations are also about
creation & acquisition of resources for the future creation
& acquisition of resources for the future & how these
resources should be allocated in the future. In short, strategic

oonv‘orubsao_m.ro the cn‘d":' &f o ctzmpony S strategQy.” (vee
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Identify goals & objectives i s s

» Nol communication goals bul goals of the action
one Is planning 1o take

s "Does your ility [or action one is going to take]
have clear goals?”

» If yes, "Where s the ulility [or action one Is going to
lake)] going?”

= "What are the challenges & opportunities it will
lace?"

® "How Is the utility going lo meet its goals?”/ How Is
the action one Is going to take related to its goals?

s "Do those charged with communication know what
those goals are?”

sma
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* JEE
Identify audiences s o

® "An audience can be defined as an individual or
organization on which the utility [or action one is
planning to take] depends for success *

» Refrain from using the term 'general public’ or
categorizing audiences as 'general public’

s Categorize the audience and prioritize these
categories.
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° SEEmmmm——
Audiences & message tactiCs o u

» Ratapayers
“‘Broad group comprnwing many aifferant yeis of sancanon
& intoreat *
“UfOrMBHON SNOULD IMAKS CIOAT INA WNi = 1n 11 1ot me
actor *
TAcUCS = MAass Mg intoimanon - "Newsisners. ol insens
nibws rofelisas wabsile ole *

» Special interest groups
‘More active in & informed about community issues than
mostimariinted sudisnces
‘Cammunication should acknowledge [A catar to] thay
Interost

_ Tachics— demonstraion of benatits ~ ‘Prasentations at

monihly mestings. template anicies distibuted 10
n;&amwbon newslehers. workshops advisory groups
articies, & nmailings

L
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Strategies & tactiCs s m. =

s What ore styitegies & factics:
Strateqes “Approsch Ihat will be used to mest one
Of MO COmmuricalion obiactives

Ioctioe Specific 1001E 10 sxecule me above
sppranch.
» Methods of strategizing/ 1actucs:
SINGIe messnge. nulliphke ahnanels
Organize by catagories
Flan tor 1he unexproted
Prioeiee
' Sran =mall b

And steps and model development we compared CSR strategies we talked about strategic

conversations we talked about creating strategic communication plans identifying audience’s

etc...
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Goals & philosophy of COMBI ... ..,

®#° to achieve behavioral results”

s “Strategic planning & behavioral and social
communication begin with the fundamentals:
People cannot act on a suggested bahaviot it
they are not are of & knowledgeable about it
not can they act |l thay are not angaged In @
Ml fair review of 18 benefits & advantages in
relation to the cos! & effort involved in putting it
into practice
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Principles of COMBI v s

1. "Determine the preliminary behaviral outcomes
before producing any [communication] material
like posters, pamphlets, or radio spots.”

2 “Conduct a rapid situational market analysis to
refine the desired behavioral outcomes and
determine how best to engage people with
regard to the recommended behaviors.”

3. "Review, refine, and change behavioral
outcomes to reflect the results of the
situational market analysis.”

4 Repeat the above till you get it right!
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Critical dimensions of community
mobilization esp. during crises wwo ww

= “Understanding who is valued & trusted in the
community”
“‘Who are currently the most credible, trustworthy
sources of information in the community?”
Does a credible, trustworthy source have partcular
charactedstics, which the community recognizes?”

“To what axtent would training of appearance (e.g. a
unifarm) enhance perceptions of credibility & expertise
within the community?”

» “Mobllize existing social networks & groups.’

» "Ensure community feedback during & after (the
crisis).”
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Steps of the COMBI planning cycle adapted

to development situations (Contd.) . ..
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Communication, media & sustainable

development .

= “‘Communication is considered a means of anchoring the
vision of sustainable development in society

® . successful communication involves [ . ] @ mastery of
language, a mutual ability & willingness to communicate
& knowing which discourse the communication act is a
part of Furthermore, it involves accounting for the ‘social
structures of a communicative situation in order to be
able to assess the allocation of roles in communication '

ety 1000 e Y 204 1)

» ‘Communication thread" Stephen G"{r‘me
experiments on electric conduction - siretched hemp
thread attached to a battery. Wet thread and electric
signals - basis of modern day telephone and intemet

We talked about the Combi model we talked about communication and media.
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S
Theoretical perspectives on media

(e YW 201Y)

» From the  of critical theory (Social
relationships are power relationships, indicative of a
soclal hierarchy and not coherent with notions of equality
or democracy), functions of media:

‘Persuasive function: Media serves 'to Integrate peopie in
the system of consumption without arousing their resistance’

| Orienting function: Media influence the consclousness of
people ‘Dy their biased tendencies in representing the
options for action’

1 Ontological function: Media determine ‘through the

conservative archiving of social k t
consclousness people have of themselves as a specles’”

' Media has the potential to shape the cultural and social
Identity of people and the hegemonic role of media in the

interpretation of messages has the potential to influence how
social messages are conveyed & received, ais
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Involvement of viewers in selection of

and attention to media content e =i

® ‘The uses-and-gratification ap ch describes people as

r ts who look for the satisfaction of their needs in the
[...] An individual intervenes, from this perspective. in

the process of media communicalion by 'selecting, lesting &
rejecting Media CoONent’ e e «mwe

» The accurate interpretation of written text is dependent upon
the literacy level & level of familiarty of the reader with the
language in which the text has been written.

= The television has been critiqued as more 4 source of
entertainment than information

s Communication thr computers 18 increasingly preferred
because it requires | '::( & gives the reader an opportunity
to read all kinds of content. & even contnbute to content via
portals like wikipedia or blogs or personal websites
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N
How do new media technologies facllitate

sustainable communicalon? w.we 1
& " new madia enables nHinite connections among
paopie. tourees of information. topics & cancepts. they
produce information & communicaton networks ”
» Properties of communication networks facilitated by new
media (Siemens. 2008 In da Wit 2011)
Divarsity
Autonomy
 Interactivity
1 Opennass
. Btoqomg ~ parsonal tlary as well #s a medium to share
one's opinion with tha rast of the world
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® SRR
What & Wm? I G0 e — WG

» ‘Communicaton research has shown hat
people in ecanamically and soalally
marginalized communities spend an ihordinate
amount of ime and energy seeking and
managing information (elated 1o survival and
sscurlly Information and the ability to
commumecalte to (ecelve and impann are
neceasary (bul nol sufficient) conditions fof
communities to develop and for inhabitants to
thnive within them: Approprintely designed ICTs
can fulfil such needs o
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® JEEEm——

Universal design prinCiples o s wwme o

» “Systems should accommodate a wide range of user
abilities & preferences

= It should be easy to adapt systems to a broad spectrum
of user preferences & abilities

s System interfaces should be Intuitive & simple to use

= Systems should be able to emp%dtﬂerom input &
output modes according to user abilities & ambient
conditions

® Systems should be designed 1o minimize hazards & to
be tolerant of user ermors

m Systems should be usable with minimurm physical effort

® The size & srallau)lmmom of system elements should
oo:gmm“t'r_\oda ¢ a wide range of body size. posture &
m
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* JSEmmm———
Managing technology lifecycle constraints

(Matwad, 2000)

a Primary processes:
Acquisition
o ldentification of aystem 1equarements
® Analysis & desgn of the prospective syslems
o ldentification & acquisition of s components of services necessary o
develop the components
Supply. Delivery of system components intended 1o satisfy systern)
requirements
Development. Production of a new system suited to the needs of
the community and the work that is going 1o be done there
Maintenance
o Correction of faults in an operational system
o nhancement in order to realize new requirements
1 Operation: Setting & system Into & functioning state ( state where
users can begin 1o realize its benefits)
» Organizational processes: Management, infrastructure,
improvement & training i



(Refer Slide Time: 26:01)

* S

Issues in community informatics (Contd.)

(Mehver. 2003)

= Public involvement in information society
governance: Policy issues regarding design &
deploymentof ICTs

= Role of international organizations in
addressing rights & governance of ICTs
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* JEm——
Non-negotiable conditions for ICTs in
development (CONA.) mue e
Local content’ Problems
‘Volume of intormation
'Lack of access 1o relavant iIntormalion easlly
'Generation of specificlocal canten!

a Remedias:

'Generation of local content. E g, the Honeybee
network in India - DL //eayy sl ra/ibosa,
SRISTI hhp /www sristi org/eme/en/our_network

‘Use of appropriate channels acceptable (o Ihe
community




(Refer Slide Time: 26:06)

- Wg
" Typology of communication roles in the

strategy making Process wuw a wansy 1w

Role of op | Roke of Caonmimumicabon style Commurication oentation
MANAGIMONT | OrQanzaticn
reenbions
Commander | Soldier Dwoctional objective to Privacily with intermad
Inform & imped action wabahoiders with hmited comm
Prienatily cne-way comm with external stakeholders
Coach Player Inapieatonad Oljecivos b Ontonted 10 oty internal &
persuade & encourage enteenal stakeholders, almed ot
Aton. T wiry comm COMIMMNKANING visbon
Boss Subordnate | Informational Objectve o Mecaptrve o comm hom
IMform & seplan ovdernal shakabuddens 10 and
Primarily one.way comm decison making
Facivtatin Participant | Enatilng Otyectives o Oriented 10 both internal &
Inform & encourage extornal shahehodders. emphanis
Two-wary comm with dalogue | on mutual understanding
Spommor Emve. Maotrsational Obpectives to Ovionted 16 intarnal
pronew Inform & mosvate stakeholders 10 faciMate
Twoway, upwards & down mmlw
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Challenges to using strategic communication

for sustainable development s 1w

8 “‘Mow can a change be created in the :gnbobc function sttached to
some aspects of use. 50 that. without attacking strongly heid values
changes of use could become desirable?

® What can we learn from the existing experience about the design of
communication strategies that can help us affect the knowdedge. the
attitudes. and the behavior of people in relation to the notion of use?

8 How can we recognize leaders, followers, and potentislly our most
supportive partners?

s How can we simultaneously work with government. people at large
and the business sector toward a revision of use?

8 How can we constantly increase the circle of partnership involved in
the process?

8 How can we develop this partnership in order to deal ethically with a
revision of use. 80 as 10 ensure as o consequence the active
participation of all partners?

s What specific actions will promote a revision of use. materialize that

revision, and establish new cultural paradigms?” b
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Principles of sustainability communication

(it 2000

= Accountabllity of policies, decisions, actions,
products & performance

® Accuracy of information

s Completeness of information

s Comparability of performance

= Context for a claim

= Materiality (significance) of issues for stakeholders
» Reliability of information

» Responsiveness lo stakeholders

= Stakeholder inclusiveness

s Transparency of information
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The Goal:

UN Sustainable Development Goals

s United Nations:
hitp:/Awww.un org/sustainabledevelopment/sustainable-
development-goals/

e International Institute for Environment & Development
hitp /Avww tied org/sustainable-development-goals-new-
¢ ()ll_,.:.l‘l_()l -UNder way qehd=CiwKEAwg-BRDIZ ImSK-
UGunkSJACMCOY.
eWOGENAEEIPMF OxHIMZapaOtVATXIL AYBGKS JHE
olinsw we

= Sustainable Development Goals: Indian Exrenences
(Prof. R B. Singh, Delhi School of Economics,
University of Delhi)
https:/Amww, youtube com/watch?veTWnD JgeuowE

ITCs and then we ended with the we discussed the typology today so a few things that | must

show you | think the time is running out.



(Refer Slide Time: 26:11)

. . . et -
b ——

I
‘ ‘lfl

:

I

|

.

i

:

i

R

So a couple of things that | must show you here.
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Are you know and | should have discussed this right in the beginning the sustainable
development goals of the United Nations, now this is our guiding principles and | kept it for the

end the sustainable development goals of the United Nations.
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Are the guiding factors for most sustainable development efforts in the whole world then | have

given you this link in the slide the other thing.
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That I want to show you is the sustainable development goals post 2015 agenda then.



(Refer Slide Time: 26:48)

® rona [ g W B ae Wesew rons Oeen Swes BN v - Seama

2 B

O N a . A“

There is a lecture by Prof. RB. Singh of Delhi University on the Indian experiences with the UN

sustainable development goals you can view this lecture.
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n Inbernations Programime for the Developserand of

s Communication (1DC)

There is so these are.
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Some of the examples of how the sustainable development goals are being discussed some

channels that help you understand what these goals.
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* JEE
Channels

= International Programme for the Development
of Communication:
hitp.//www.unesco.org/new/en/communication-
and-information/intergovernmental-
programmes/ipdc/

s Communication Initiative Network:
comminit.com

Are and how they are being applied are the international program for the development of

communication.
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And the communication initiative network and so you can view this communication.
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Initiative network is a brilliant initiative to promote sustainable development and to sorry

promote communication for development.
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In different sectors it is very nice please become you know.
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It is a free membership you can become members and you can get a whole bunch of.
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Or a whole lot of information about how communication is being used for development.
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It is very nice, the other thing that | want to show you.
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Here is some texts.
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You can go through these texts you know there are various books that are available.
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Some examples of commitment to environmental sustainability | am going to take the liberty of
showing you this three minute video that is you know I think we will run a little bit beyond time

but 1 am going to show this to you
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So this video is.
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Very nice and you can view.
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This video how people you know that there is a company that is generating electricity by walking
so a company that I mean when we talk about sustainable development efforts these are the

efforts that are taking place you know it is not when we talk about.
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People planet profit now this particular clip it is three minutes but I think you know we will
finish the class in about 35minutes as opposed to 30 minutes so | will show you it is three
minutes so it is not only we are not only doing this for the purpose of ensuring sustainability it is
also for the purpose of making profits there are companies that are harnessing environmental

different types of energy from different sources and using it to make profits.

And those are the examples that | have shown you in this particular slide so let us very quickly

go through this.
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Hi, my name is Lawrence Kewanee Creek we H dive a Pavegen systems to install an energy
generating floor as Simon Launching Grammar School in Kent and the United Kingdom through
this stage times of the school our creativity innovation and altruism and in terms of what page
have done it on here is certainly creative and it is incredibly innovative and that what more could

be altruistic than the working towards the future of the planet.

We only have to be down here at break down see a huge interest and huge interest in huge
excitements of our students about some done every day | displays and they are really, really very
excited about having this in school. Pavegen were asked to install an energy generating walkway
into a school with eleven hundred pupils our technology converts the kinetic energy from a
footstep into usable electricity we are using fifty percent of the energy generated in a fun

interactive way.

The other half the energy is being stored and used to power some of the lighting within the
corridor an important aspect of the installation is that we monitor the data on site also remotely
for our data logging equipment this allows us to understand and process the data from the school

on a daily basis, over the Pavegen installation looks super because it is just a fantastic



opportunity for further students to get a visual representation of what they are doing. The way

where all this energy it is all you know it looks good.
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We are Pavegen...
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Oh! This is such a nice way of you know.
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Examples of commitment to
environmental sustainability

= Pavegen: pavegen.com
hitp /www pavegen com/what-we-do
hitps. //www . youtube com/watch?v=-Sp2QIKATwY
= Energy Floors: hitp //www energy-
floors.com/sustainable-dance-floor/
s Think Parallax: http://www thinkparallax com/

= Sustainable Brands:
http://www . sustainablebrands.com/

Ensuring sustainable development by using the only resource that seems to be growing with time
that is the human energy and the number of people in the world are growing so again various

other examples are here.
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Examples of commitment to
environmental sustainability

= Pavegen: pavegen.com
Chittp /iwww paveqgen com/what-we-do
O https./Awww. youtube com/watch?v=-Sp2QIKATwY
» Energy Floors: hitp.//www.energy-
floors.com/sustainable-dance-floor/
@ Think Parallax; http://www thinkparallax com/

= Sustainable Brands:
http://www . sustainablebrands.comy/

We do not have time for those but then.



(Refer Slide Time: 31:35)

* JEE
Bottomline ... »«

= Preservation of capacities or opportunities

= Preservation of well being

s Acceplable, workable, & ‘sustainable’ sustainability
policy

= Prioritization & adaptability

= Equality, equitability & participatory democracy

s Communication of the above among stakeholders,
at the most appropriate time in the most effective
manner

= Participation, talk, participation, communication,
participation, participation, participation!

The bottom line you know when we talk about strategic communication for sustainable
development we are talking about preservation of capacities or opportunities preservation of
well-being we are talking about acceptable workable and sustainable sustainability policies we
are talking about prioritization and adaptability we are talking about equality equitability and

participatory democracy.

And how do we ensure that all of these things are taken care of by communicating the above
among stakeholders at the most appropriate time in the most effective manner and the way the
only way to doing it is participation talking to people participation communications participation,
that is the only way to ensuring that our efforts in the area of development sustainable

development ongoing development are you know come to fruition the way we want them to.

So this course has been a very nice learning experience for me and | hope you have also
benefited from it and | hope this course has given you enough food for thought to go and explore
every thread that has been discussed in this course and if I have left you with more ideas that

than you had when you came to this course then | am really done my job properly.



So I look forward to hearing from you in the forum and I look forward to your comments and
any questions that you may have regarding this course in the forum and | look forward to
interacting with you thank you very much for being a part of this course, and thank you very
much for listening, thank you.



