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Linguistic Landscape

Welcome to class, today we are going to talk about an emerging subfield in social
linguistics called Linguistic Landscape. It is relatively a recent development and started
in the 1990s with the works by Landry and Bourhis, Spolsky and Cooper and other
people. When we say landscape we are referring to a geographical location, a
geographical area and when we say linguistic landscape that means we are talking about

the presence of language in its visual form in public places.

Now in a multilingual society we find multiple languages in public places, in terms of
public signage, names of the streets, names of shops, buildings. You go to the railway
station, you find a lot of text on display, you find a lot of instructions on display, go to
any government building, go to any privately owned shop, you find a lot of language and
information displayed in public. Now if you pay close attention to it in a multilingual
society you find multiple languages at play. Now what determines which language will be
represented in public space, what determines the linguistic hierarchy, choice of
languages, what triggers these choices, what are the motives, what are the triggering
factors, this is what is all about linguistic landscape and it is also a tool to understand a

multilingual setting and linguistic hierarchy of a particular given region.

So studies like Landry and Bourhis, Spolsky, Cooper and other people have been
publishing a lot of work and this has become another avenue to understand
multilingualism and use of language in public. So today we are going to talk about
linguistic landscape and subsequent developments in the field and how it is emerging as a

popular and significant subfield in social linguistics.
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Linguistic Landscape

o "The language of public road signs, adverfising, bilboards, sireel names, place names,
commercial shop signs, and public sighs on gavernment buildings combine ta form the
linguistic landscape of a given temtory, region or urban agglomeration.”

Landry and Bourhis (1997

o An important characteristic of L i that it s comprised of both 'private’ and “public’
signs:
+ signs issued by public autharities (ke govemment, municipalifies or public agencies) on the ane
hand, and

= signs Issued by Individuals, asseclafions or firms ccting mere or less autonemeusly in the limits
autharsed by official regulations.

The language is how linguistic landscape is defined and the early definition comes from,
structured definition comes from Landry and Bourhis 1997. And what they say I quote
from there, the language of public road signs, advertising, billboards, street names, place
names, commercial shop signs and public signs on government buildings combined to
form the linguistic landscape of a given territory, region or urban agglomeration, Landry

and Bourhis 1997.

So all sorts of sites, all sorts of places where we see representation of language, where we
see language in use, so it may be a public building, it may be names and signages of the
roads, of the buildings, of the coffee shops, other shops, a set of instructions issued in
public places, names of the streets, all kinds of billboards and advertisement that you find
in public space on roadsides, on highways, other places. So they all together combine and
form a linguistic landscape, a site for language use visibly present in public space, this is
what Landry and Bourhis 1997 talk about and this is how they define it. So the important
characteristic of linguistic landscape is that it comprises both public and private signs, so
it is not necessarily government buildings and street names only but also privately owned

shops or privately owned any space inside where you see the language used.

So basically the physical presence of language in terms of notations and signs and names

be it a public space, be it a privately owned building, shop and other things in the public



space, it is a composite thing, so combines together the whole linguistic landscape. The
signs issued by public authorities like government, municipalities, public agencies on one
hand and signs used by individuals, associations or firms acting more or less
autonomously in the limits authorized by official regulations. So all places where you are
able to see, the use of language will come to the Indian experience and Indian examples
but everywhere wherever you see the use of language in terms of a billboard, a signage, a
road name, a street name, a building name, shop name, so how language is visible in

these spaces?

How many languages are visible in such spaces? Do we have a hierarchy of
representation of these languages and the presence of multiple languages in these
particular notional boundaries? Do they conform to certain social structures? Do they
represent the aspirations of the language users and such phenomena they all combine to

form the core theme of linguistic landscape?
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» linguistic landscape is the "visibility and salience of languages on public and IPTEL
commercial signs in @ given femtory or region’,

> [Landry and Bourhis 1997:23]

= Linguistic landscape has been described as being “somewhere at the junction
of sociolinguisfics, sociology, social psychology, geography, and media
studies”,
2 Sebba, Mark (2010). "Review of Linguistic Landscapes: A Compoarafive
Study of Urban Multiinguatlism in Takya,". Witing Systems Research. 2 (1);
73-74]

So it is a visibility and salience of language, that is what Landry and Bourhis says. Sebba,
Mark, 2010, she says, the linguistic landscape has been described as being somewhere at
the junction of socio linguistic sociology, social psychology, geography and media

studies. It is a kind of multi-disciplinary theme that cuts across multiple disciplines like



sociolinguistics of course, from where it originated in the multilingual society language

in multilingual societies.

Also sociology it cuts across the theories in social theories, sociology it also has roots in
social psychology, geography, the location and the area and the region, the territory and
media studies where we talk about semiotics of advertisement and all signs of billboards
and things where you have information included. So this theme cuts across multiple

disciplines, sociolinguistics, sociology, psychology, geography, media studies etcetera.
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LL: A Recent Phenomenon

o This concept ond relafively new ond originated in Sociolinguistics and Language
Flanning which soan extended its roafs in many other disciplings and has now become
a prominent theme of studies.

= A speciol ke of the International Journal of Multlingualism [3.1, 2006] wos dedicated fo the
subject.

» The journal Waond Englishes published on issue themalically focused on this conceptas o
“Symposium on Waord Englishes and lLinguisfic: |andscapes: Five Perspectives” (2012, val. 31.1).

= The Infernaflonl Joumal of the Sociolegy of Language [2014] was dedicated fo the subject,

= In 215 John Benjaming launched an scademic jounal devated to this fopic filled Linguistic
landscape: An Intermational Journal.

And this is emerging as a very prominent and significant important discipline area of
study. If you look at the emergence of linguistic landscape studies, relatively it is a very
recent phenomenon and if you recall we talked about emergence of modern social
linguistics post dialectology in 1960s, we can say that linguistic landscape emerged in
1990s by the time social linguistics as a discipline was completely established and it is a

subfield of socio linguistics.

This concept is relatively new and originated in socio linguistics and language planning
and which soon was extended to other disciplines and it had roots in many other
disciplines and it has become now a very important prominent significant theme of

studies. There are subsequent developments post publication of the works by Spolsky,



Cooper, Landry, Bourhis in 90s series of initiatives and the thematized activities led to the

emergence of this discipline.

So if you look at some thematized series of activities, a special issue of the international
journal of multilingualism was dedicated to the subject and it included all kinds of
articles pertaining to linguistic landscape, so it provided an avenue to collect these ideas
and put them together. Similarly, the journal World Englishes also published a special
thematic issue as a Symposium on World Englishes and Linguistic Landscape, Five

Perspectives, it included five important articles and it was published in 2012.

Then the International Journal of Sociology of Language also dedicated a volume in 2014
to the subject and to mark the independent nature of this theme John Benjamins launched
in 2015 an academic journal which is named as Linguistic Landscape: An International
Journal. So now researchers around the world are working on this theme and these are the
places which systematically published and popularized the discipline, the newly emerged

theme in socio linguistics.
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New Perspectives on Linguistic
Landscape

¢ Pennycook 2009: 309

= ... a far mare dynamic account of space, text and interaction is needed in linguistic
landscape studies. Readers and writers are part of the fluid, urban semiotic space and
produce meaning as they move, wiite, read, and fravel"

Fennycoak. Alastar. 2005 Unguitic landscapes and the transgrestive ssmictics of grefii. In Elana
Shoharmy & Duk Gorler |eds.). Linguishic landscape: Expanding the scenery, 302312, New Yark. MY &
Laridan: Roufladge.

Pennycook 2009 gives a fresh perspective, so unlike Spolsky, Cooper, Landry and
Bourhis he gives a fresh perspective in understanding linguistic landscape and says I

quote from Pennycook 2009 page 309 he says, a far more dynamic account of space, text



and interaction is needed in linguistic landscape studies. Readers and writers are part of
the fluid urban semiotic space and produce meaning as they move, write, read and travel.

So he uses a fresh perspective to understanding the linguistic landscape theme
(Refer Slide Time: 12:42)
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Contributing Factors to Emergence of LLas
a New Area of Studies

« Urban Sociolinguistics

« Urban Studies and Cultural Geography

o Discourse Studies

« Social Semiotics

+ Globalzation

¢ Transnational Flows of People, Products, and Infamation
= language Flanning and Palicy

o $ocial Identity Mullimadal Social Theorias

Now what are the contributing factors and disciplines in the emergence of the linguistic
landscape as the new area of studies. So disciplines like urban socio linguistics and use of
language, discipline of concepts like urban studies and cultural geography, discourse
studies, social semiotics, globalization for that matter and a rapid movement of

transnational flow of people, product and resources and information.

Of course, language planning and policy also contributed to the development of this
phenomenon, social identities, multimodal social theories, multilingualism, language and
use, so all these factors and all these areas contributed to the development of the

linguistic landscape.
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Significance of LL -

o As anindependent variable, It contibutes fo a group's ethnalingulstic vitality [Landry &
Baurhis]

« It sighals what languages are prominent and valued In public and private spaces and
indexes the social posifioning of people who idenfify with parliculor languoges. [Dagenais
al 2008: 254]

o It represants
= Cullure
Histary
= Peitics of Langucige
= Linguishic Hierarchy
Presfige Value osigned to languoges in use
Azpirafions of people and their Polifical Goals
= Linguistic inclusion and exclision
Coliective denfities

And if you look at the significance of this, if you look at the significance of this theme
and discipline. As an independent variable, it contributes to a group's ethno-linguistic
vitality, said Landry and Bourhis, it signals what languages are prominent and valued in
public and private spaces and indexes the social positioning of people who identify with
particular languages. So if you look at the presence of language in this public space it
symbolizes, it represents a number of issues and factors, it talks about the cultural
harmony, history of the place, it also unravels the layers of politics of language, it also
represents linguistic hierarchy, which language is preferred over which language. It talks
about the prestige value assigned to language in use in public space, so language A gets
prominence over language B in writing and in orthographic representation in public
space, it also represents aspiration of people and their political goals. So the social
hierarchy is represented in the linguistic hierarchy in terms of the presence of language in

the public space, it talks about linguistic inclusion and exclusion.

What languages are included to be represented in public space and what languages are
excluded even if you have speakers in the same territory, the language may not be
represented in public sciences, and this is not a coincidence but it has got a linguistic
hierarchy, prestige value and a whole set of language politics. He talks about collective

identities of people and speakers who use this language in that particular territory, so



linguistic landscape not simply is the study of billboards and signboards and the
representation of language in public spaces but it has got a wide range of issues and in a
very subtle way, it represents a lot of socio linguistic factors used, implied in this

language use in public space.

You might have traveled in Indian railway and you might have seen at least three
languages on railway stations, name of the railway stations for that matter, the signages,
instructions placed on platforms and also inside the train you might have seen, some
instructions, some notices, some set of rules published and pasted on the walls of the train
and you have noticed it is not in just one language, it is in many languages. And if you
look at the railway station and if you pay attention to the name of the station, usually it
has three languages present there. Now recall the language policy, official language
policy, now recall the three language formula, you might have seen a busy bazaar in
Indian societies, Indian markets, look at the signages and boards in market in the area

around you, go to your own market and see.

Overwhelmingly you will find English signages and names of the shops English signage
names, even if a script is different you will find English sign names, majority of the shops
will have English component, will have English language present in the signage, even on
government buildings will find names in English in Hindi which is official language of
India and a local original language which is also official language. And this is not
coincidence, this is a pattern, it represents. If you look at the government buildings it
represents the language policy of the government of India. You might find some signages
and boards in your own local area where you will find a dominant regional language

present along with English and Hindi.

So in Chennai you will have Tamil, Hindi and English, in Maharashtra you will have
Marathi, Hindi and English, in Kolkata or Bengal you will have Bangla, Hindi in English,
in Punjab you will have Punjabi, Hindi and English, in UP Uttar Pradesh you will find
because Urdu is also official language of UP, you will Urdu, Hindi and English for that

matter, in Bihar also similar case.



So even if this scripts are different, there are three languages in Delhi for that matter you
find four languages in public signages and government buildings, government streets and
roads, you will have Guru Mukhi script, Punjabi, you will have Urdu, you will have

Hindi and English and it is very significant.

In privately owned shops also you will find an overwhelming presence of English and
this overwhelming presence of English also denotes the aspiration of the Indian society
which looks at English as a language of social upward mobility, a marker of it is a
postmodern phenomenon, a marker of identity. So, even the small hairdressing salon will
have English name and English Roman script in its signage, in its name of the shop even
if the regular visitors and customers are not able to read it, mostly if even in several urban
areas you will find English signages. So what I am trying to say is that presence of such
languages in public space not only denotes the linguistic hierarchy, prestige value,
aspirations of the speakers but also represents a pattern, parallel to the social structure of
that territory and region and that is what we have to understand when we talk about
linguistic landscape. So it represents culture, it represents the history of that area and
territory, it represents politics that goes on in terms of linguistic politics, it also represents
linguistic hierarchy and prestige value assigned to a particular language in the area, in
that territory. It represents the aspirations of people and their political motives and goals,
it also signifies linguistic inclusion and underlines linguistic exclusion, what language is
to be displayed in public and what has to be laid down and it also represents collective
identity of the people in that territory and area. So that is a very significant theme to be
studied in socio linguistics and it has emerged as a very significant thematic subfield of

study in socio linguistics today.
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Indian Experience

o Apart fram adminisirafion and educalien, English i significantly conlroling technalogy, frade and
Commerce.

o The arealive imaginalions and popular cullure are no exceplions as English caplures o sizeable
space encoding socic-cultural expressions. The texts in English are rooted in Indian socio-cultural
space where the characlers and evenls represent mulliingual and mullicullural background of The
environment.

» The Indian sub-urban sifes are dominaled by the overwhelming presence of English for a range of
rectsons such as Cultural, Social, Pelical, and certainky Marketing Economy.

If you look at the Indian experience I was talking about, apart from administration and
education, English is significantly controlling the linguistic landscape of India in terms of
technology, trade and commerce. The creative imaginations and popular culture are no
exceptions as English captures a sizable space encoding socio-cultural expressions.
Because as we all know India is a multilingual country, a society and hundreds of
languages are spoken. English is not the language of the land, but because of our colonial
history English has occupied a very prominent place in Indian society and today we talk
about Indian English as a variety of English, it is no more foreign, it is no more alien, it is

no more other tongue.

Probal Dasgupta says Auntie tongue syndrome, so it is no more foreign that way and it
captures the popular imagination it is seen as a tool for social upward mobility. So when
you look at the Indian linguistic landscape, you can see the linguistic hierarchy and how
it represents the aspiration of people. The texts in English are rooted in Indian social
cultural spaces where the characters and events represent multilingual and multicultural
background of the environment and we use English so creatively that the native speakers
of English will have difficult time interpreting and understanding because we have
customized it and we have assimilated it in our linguistic ecology in such a way that it is

no more a foreign language. And if you look at the Indian suburban sites of language use



it is completely dominated by English and then of course, the regional language, so it is a

very interesting linguistic landscape when we look at the Indian scenario, Indian case.
(Refer Slide Time: 26:47)

GS Road Creative @
Instructions
[(WASHROOMS | | Creqtivity ot Guwahati Airport

' HE AR

| .h- ——

GITHE LEFT

BECAUSE

IS ALWAYS

And for you I just bring a few examples, look at this is GS road Guwahati, Shillong
highway and there is a resort on the way and very interesting signage I noticed there
which gave direction to toilets, look at the signage it says washrooms he and she, and it
indicates the arrow but it does not stop here. Look at the sentence written there, ‘he’ to
the left, so without saying even the arrow indicates that it is towards the left, and ‘she’ to
the right. But look at the expression used he to the left because she is always right, it is
not simply a direction, giving direction to go to a female toilet or a male toilet, toilet
meant for men, toilet means for women, it is not simply giving the location and direction
but also incorporating a very important popular cultural belief and talks about position of
women in our imagination. And then it may be anecdotal but it does have that Indianess
to this expression, look at this so, he to the left because she is always right. Apparently it
looks like a simple signage in English that gives you location and direction but there is

more to it.

Similarly, at Guwahati airport there was one billboard look at this billboard, so you have
a combination of Roman and Devanagari script here, the word is a Hindi word written in

Roman script with an inserted Devanagari script alphabet and it says ‘Hastakshar’,



‘Hastakshar’ means signature in English. So ‘Hastakshar’ phonic sound h-a-s-t-a and

then this Devanagri alphabet and then a-r ‘Hastakshar’.
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Tranglitaretion/Translation in Chenndai Lol

Liguor Shop in @ sub-urban

location Selling l(Iihilled Beer

Courtesy: Goagle Images

Look at these signage, we can talk about problem of translation, we can talk about
spelling errors, ‘Sarkari thandi beer ki dukar’ and the translation is Child Bear, it is funny,
it may be interesting but what it says, it talks about, look at the shop and look at the
signage and look at the location, locality you can imagine how many English speakers

visit this shop but it captures the aspiration of the people in the area.
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Compliance of Constitutional Linguistic Provisions on @
Public Signage
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Courtesy: Google Images

This is what I was talking about in terms of compliance of the language policy and
planning in India, look at the signages all over railway stations and you will find this
trilingual or four languages signages all over in whatever part of the country you get, you
travel, Delhi;s Sadar Bazar for that matter, railway station, so Hindi at the top then you
have English then you have Gurumukhi script Punjabi and Urdu, these are four official

languages of Delhi. Look at Chennai Central, Tamil, Hindi and English.
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Exit of New Delhi Railway Stafion =

Courlasy: Goagle Images



This is the exit of New Delhi railway station and if you look at the signages and boards
you find overwhelmingly presence of English and if you look at the locality and the place
and the potential visitors of the place, majority of the visitors of such places will not be
able to read what is there on the board, but it captures the aspiration of the people, the
popular imagination and aspiration. So English symbolizes that and you will find the
presence of English all over you go to your own local market and you will find such a

phenomenal present there.
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Some Significant Publications

v Landry, Rodrigue; Richard . Bourhis [1997). "Uinguistic Landscape and Ethnalinguistic Vitality An Emprical
Shudy”. Joumal of language and Socizl Peychalogy. 16 (1)) 2348

v 3pobky, Bsmard; Robart Cooper [19%1]. The Longuoges of Jerusalsm. Cidford: Oxford Universify Press.

o Shohamy, Elana; Durk Gorler (2009). Linguistic landscape: Expanding Ihe scenery, New York and London:
Rouliedge,

o Leeman, Jennifer, Modan, Gabriela (2009), Commadified language i Chinatown: A confexfualizad
approach to inguisiic landscape, The Joumal of Sociofinguistics 13(3), 333363,

 Hassa, Samira (2012]. "Regulating and negafiating linguistic diversify: fop-down and hoftem-up
lengruege: planning in the Maroccan cify. Sument ksues in Language Planring, 13 (3): 207-223,

And this is very important, it looks simple but it implies a lot of social, geographical and
other cultural aspects to it. If you look, this phenomena is a very recent phenomena and
hardly started in the 1990s but it has been established as a very productive and important
sub field in sociolinguistics. Some significant publications in this area, it is not an
exhaustive list but there are some publications in the area and that I have tried to
incorporate here and this is not an exhaustive list but we cannot ignore these studies and
it starts with Landry and Bourhis 1997 Linguistic Landscape and Ethno-Linguistic
Vitality An Empirical Study published in Journal of Language and Social Psychology in
1997. Then, another important work that we cannot miss is Spolsky, Bernard and Robert

cooper 1991, The Languages of Jerusalem, published by Oxford University Press.



Shohamy, Elana Shohamy and Durk Garter 2009 Linguistic Landscape: Expanding the
scenery, New York and London, published by Routledge.

Jennifer Leeman and Gabriella Modan in 2009, Commodified language in Chinatown: A
contextualized approach to linguistic landscape, published in the Journal of Socio
Linguistics in 2009. Then Samira Hassa, Regulating and Negotiating linguistic diversity:
top down and bottom-up language planning in Moroccan city, published in Current Issues

in Language Planning in 2012 a important publication in that way.
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= Chosk, Nisshanf (2014). “Scnpting the border: Scrip! praclices and temorial magination among Sanfal
speakers in egstern india”, International Joumal of the Sociology of Language.

= Cenog, Jusone; Durk Gorter (2006), 'Linguistic Landicape and Minerity Languages', infemafional Jaumal
of Mulllinguelksm, 3 [1]; 67802, 2004 (227): 4763,

o Backhous, Peter (2004). “Mulilingualiznn in Tokyo: A Lock info the Unguishic Landseape”. International
Joumal of Multlnguesm, 3 (1) 3268,

+ Ben Said, Selim. 2010, Urban Sreet Signs in the Linguistic Landscape of Tunisia: Tensions in Paficy,
Representation, cnd Atfitudes, Doctoral dissertafian, Pennsylvania State University,

o Aranin, Lavisa; Laanis, Muirs O (2013). The material cultwre of mulflingualim: moving beyond the
linguistiz landszaps". Intemafional Joumnal of Muitiingualizm. 10 (3); 225-235.

Then Nisshant Choski, published in 2014, Scripting the border: Script practices and
territorial imagination among Santali speakers in eastern India, published in International
Journal of Sociology of Language. Then, Jasone Cenoz and Durk Garter 2006, Linguistic
Landscape and Minority Languages, published in International Journal of
Multilingualism, then Peter Backhaus, Multilingualism in Tokyo: A Look into Linguistic
Landscape, International Journal of Multilingualism published in 2006. Then, Selim Ben,
Said 2010, Urban Street Signs in the Linguistic Landscape of Tunisia: Tensions in Policy,
Representation and Attitudes. It was a doctoral dissertation in Pennsylvania State
University. Then, The material culture of multilingualism, moving beyond the linguistic
landscape by Larissa Aronin and Laorie, Muiris published in International Journal of

Multilingualism in 2013.
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o Angermeyer, Philpp Sebuasfion (2005). "Speling biingualism: Scrip! choice in- Russian JPTEL
Americon clossified ads and signage”. Language in Society. 3d (4): 493-531.

a Correl: Arthur Polk, Pakick (2014). "Praductos Latings: Latine business murals, symbalism, and
the social enactment of identfity in Greafer Los Angeles”. Journal of American Folklors, 127
{505): 285-320,

» Garter, Durk, Helko F, Morten and Luk Yan Mensel, eds. 20012, Minorty Languages in the
Unguistie  Landscape.  (Palgrave  Studies in Minodly Languages and  Communities.|
Basingstoke, England: Palgrave Macmillan,

a Kmsanga, Luonga Adnien [2012). "Mapping the lingulstic londscape of o commercial
neighbourhaad in Cenfral Phnom Penh’. Joumal of Mulfingual and  Mulficuffural
Developrment, 32 (8): 1-15.

» Papen, Ut (2002). "Commercial discourses, gentrification and cifizens’ protest: the lnguistic
londscape of Frenzdaver Berg, Berlin®. Joumal of Socialinguisfics. 16 (1): 56-80. ial Psychalogy.
16 (1]: 23-49.

And a number of other important publications like Spelling Bilingualism: Script choices
in Russian-American classified ads and signage. Correll; Arthur Polk and Patrick,
Productos Latinos: Latino business murals, symbolism and the social enactment of
identity in Greater Los Angeles, Journal of American Folklore. And so on I mean the list

is very, very long.

So finally we can conclude that linguistic landscape is a combination of all kinds of
signages, billboards, names and sites which represent language which has language
expressions, physically present in the public space and it represents a lot of us, a wide
range of themes like history of that area, social structure, cultural practices, aspirations of
people, collective identities, prestige value assigned to languages and so on. So linguistic
landscape is a newly emerged subfield in social linguistics and it is gaining popularity
and a lot of work is being done around the world and published and this is emerging as a
very important significant discipline, it cuts across multiple disciplines like sociology,

social psychology, media studies, geography, semiotics and so on.

As an observer you can look around your physical space, go to the market, go to the
building of offices and you can find the presence of language and in a multilingual setting
like India you will find more than one language in that. So these are important significant

publications in the field and the work is in progress, people in multiple locations all



around the world are working on characters, properties and patterns of representation of
language in public space and how it encodes the linguistic attitude, linguistic hierarchy,
prestige value assigned to it and representation of language and local culture in public

space.

So this is it for now, we will talk about other relevant themes in our next class, thank you

very much.



